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Abstract: Through literature, expert methods, telephone interviews and consultation, 

a great deal of research has been done on the relationship between brands operation 

in sports exhibition and city sports development in Guangzhou. This paper reviewed 

and clarified the key factors between the concept of exhibition and the development of 

sports brands, combing the rules and trends of the development of sports exhibition 

industry, to discover and find the developmental relationship between the sports 

exhibition industry and the development of city sports. Conclusion: There is a positive 

interaction between the development of Guangzhou Sports Exhibition and the 

development of Guangzhou city Sports. The reason why Guangzhou Sports Exhibition 

has grown is not only related to its unique rules of  sports exhibition brand, but also to 

the unique natural environment of Guangzhou, government policy support and the 

continuous reform and perfect development of sports exhibition enterprises. 

Guangzhou sports exhibition continues to grow and develop, reinforce the Guangzhou 

residents’ sports infrastructure construction and other infrastructure, stimulate the 

participation of city residents in sports consumption and leisure sports and also provide 

convenience. This formed a mutual promotion pattern of sports exhibition and sports 

development of city residents and achieved harvest of economic and social benefits, 

which can provide useful reference for the similar needs of other cities. 
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1. Introduction 

In the course of the development of the sports industry, there are biased phenomena 

of only grasping economic benefits, neglecting or reducing social effects, especially 

predatory development during the development of sporting events, neglecting to 

maintain its humanistic effect. However, in the developmental process of sports 

industry exhibition, Guangzhou achieved outstanding results, developing the city 
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economy and leading to the development of city residents sports. The reason needs to 

be traced back and explored from the source of sports exhibition. 

 

2 .The Developmental Trend of Sports Exhibition 

2.1 Specialized Development  

Specialization is the latest trend in sports exhibitions [1]. The so-called specialization 

refers to the specialized division of labor, exhibition services and exhibition project 

operation in exhibition industry chain. From the perspective of exhibition business, 

there are some points as follows:  

Specialization of exhibition content. Due to its specialization in a particular field, the 

specialization of exhibition contents can focus on attracting the core products of the 

elite enterprises in this field to enhance the exhibition quality and level so that the 

exhibitors can be clearer about the nature of the exhibition. This is the core part for 

professional exhibitions. 

 (2) Specialization of exhibition organizers. Generalized exhibition services include 

leasing, advertising, security, cleaning, exhibits transport, warehousing, booth 

construction and other professional services in the exhibition site and catering, tourism, 

accommodation, traffic, transportation and other related industries supporting 

services. 

 (3) Specialization of exhibition service staff. Exhibition services staff serve exhibitors, 

visitors directly at the exhibition site, so their demeanor, service standards, quality of 

service have a direct impact on the final manifestation of service standards. 

 

2.2 Branding Development 

2.2.1 Analysis of The Key Elements of Sports Exhibition Branding 

2.2.2 Establish Brand Management Concept and Enhance Exhibition Brand Equity 

Examples show that the world-renowned sports exhibitions all have their own strong 

brands. Therefore, the exhibition company must hold a strategic thinking, the branding 

management concept must be penetrated from the exhibition planning, on-site 

management to product improvement, from the exhibition development, nurturing to 

project cooperation or mergers and acquisitions to continuously improve the brand 

value of the exhibition and the image in the eyes of exhibitors, professional visitors and 

the public. 

 

2.2.3 Work Closely with Industry Associations to Fully Integrate Relevant Resources 

Without the support of trade associations, exhibition companies cannot gain a deep 

understanding of the dynamics of the industry and carry out marketing work for 

exhibitors and professional visitors. 
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2.2.4 Provide Personalized Professional Services, Leading the Industry Development 

Specialization is the basic principles to create famous exhibitions. Specialization can 

form differentiation which forms the company's competitive advantage. Specialization 

enables exhibition companies to better understand the needs of their clients based on 

segmented market so as to be more accurate and effective in the process of exhibition, 

professional audience organization and exhibition site management. 

 

 

3. Study on Guangzhou Experiential Paradigm of The Branding Operation of 

Sports Exhibition 

3.1 The Historical Opportunity for the Settlement of ISPO in Guangzhou  

There is no doubt that the settlement of sports exhibition in Guangzhou is inseparable 

from Guangzhou's unique geographical advantages, long history of commerce and 

cultural traditions and the specific political and economic environment. 

Firstly, Guangzhou has a pleasant climate and an excellent location. Guangzhou is 

located in the subtropical region of China where is a typical subtropical maritime 

monsoon climate and suitable for hosting guests from all over the world. Guangzhou is 

located in the southern border of mainland China and has always been the political, 

economic, cultural and transportation center of South China. Guangzhou is adjacent to 

Hong Kong and Maucao which are highly open regions, gains unparalleled advantages 

in other parts of the Mainland and provided the necessary prerequisites for the sports 

exhibition to settle in Guangzhou. 

Secondly, Guangzhou has a long history of commerce and cultural traditions. 

Guangzhou is a famous trade port in southern China since ancient times. To some 

extent, there is no Guangzhou sports exhibition without the long history of 

Guangzhou's commerce and culture. 

 

4. A Probe into the Interaction Between Sports Exhibition and Guangzhou 

City Sports Development 

4.1 The Organization of Sports Exhibitions Promoted the Construction of Guangzhou 

City Stadium and Its Ancillary Facilities and Laid the Material Foundation for Physical 

Exercise of City Residents in Guangzhou 

Since 1957, the first Canton Fair (Canton Fair is a comprehensive exhibition, including 

sports) came, especially in the late 1990s, Guangzhou has (8 districts and 4 

county-level cities) more than 2400 all kinds of sports venues, cover an area more than 

4 million square meters. By the end of 1995, nearly 5,000 various sports venues in 

Guangzhou have been established, covering an area of 12 million square meters. By 

the end of 1999, there were more than 6,000 various sports venues in Guangzhou (10 
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districts and 2 county-level cities), covering 20 million square meters, and construction 

area of 1 million square meters. There are 210 public stadiums in the city, including 44 

in Dongshan District, 16 in Liwan District, 10 in Yuexiu District, 14 in Haizhu District, 1 

in Huangpu District, 56 in Tianhe District, 3 in Fangcun District, 11 in Baiyun District, 26 

in Panyu District, 10 in Huadu District, 13 in Zengcheng City and 6 in Conghua City. 

Since the International Sporting Goods Expo was held in Guangzhou in 1999 and the 

Guangdong-Hong Kong-Macau International Sporting Goods Expo co-organized by 

Guangdong, Hong Kong and Macau Sports Bureau, Guangzhou stadium construction 

has undergone leaps and bounds. As of October 2011, the city currently had nearly 

7,100 stadiums and gymnasiums, 220 large-scale public stadiums covering nearly 23 

million square meters. Large-scale public stadiums like Guangzhou Sports Center and 

Cultural Park, these places not only become citizens' daily sports venues, but also set 

up official exhibition sports exhibition, that is, to meet the special needs of different 

sports exhibitions and provided a great convenience for city residents in Guangzhou to 

participate in amateur sports. 

 

4.2 Guangzhou Sports Exhibition Led the Other Cities Linkage Development and Its 

Optimization and Upgrading in the Industry, Driving Guangzhou City Sports 

Consumption 

As the sports exhibition industry has large industry-related and strong driving 

characteristics. While its continuous development, it will also promote the development 

of other related industries through the related effects and spread effects of the sports 

exhibition industry, and promote many relevant industries, especially the "tertiary 

industry chain", such as information and communications, transportation, 

accommodation, catering, tourism, finance, banking, customs and trade consulting, 

thus promoting the transformation of city economic structure and industrial structure 

optimization and upgrading, stimulating sports consumption of city residents in 

Guangzhou [4]. 

 

4.2.1 Promotion of Guangzhou Sporting Exhibition Industry to Other Industries in 

Guangzhou Through Relevance Effect - the First Motive Power of Sports Consumption 

Source of Guangzhou City Residents 

In fact, the linkage relationship is the relationship between the supply and demand of 

among industries [5], however, industry linkage effect refers to the forward-link effect 

and the backward-link effect which is from the direct and indirect impacts of 

forward-and post-correlation caused by an industry's production, output, technology 

and other changes. 
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The process of upgrading the industrial structure shows that the whole industry is 

gradually and continually improved in various aspects such as technical capabilities, 

marketing capabilities and management capabilities. In the initial introduction stage of 

technology , the most urgent need of new technology for domestic industry is the 

matching of technical ability, including technology and talent, however, as new 

products continue to emerge and adapt to the marketing capabilities and production 

capabilities of new products, management capability will gradually become a 

much-needed downstream product for the industry. The management ability of sports 

exhibitions is obtained through direct study of advanced overseas experience, coupled 

with efforts of exhibitors, has joined with the international standards. It can be seen 

that the linkage effects of Guangzhou sports exhibition are mainly the results of the 

cooperation among the technical support, the scope support and the comprehensive 

management support. 

 

4.2.2 The Promotion of Guangzhou Sports Exhibition Industry to Other Industries in 

Guangzhou Through the Spread Effect- the Second Motive Power of Sports 

Consumption Source of Guangzhou City Residents 

The spread effects mainly include four aspects: technology diffusion, capital diffusion, 

economies of scale diffusion and economic agglomeration. The technology diffusion is 

mainly driven by the innovative leading industries or enterprises in the growth pole 

areas. These leading industries or enterprises first generate and apply new 

technologies and then promote to other regions; capital spread is due to the growth of 

the regional capital competitiveness caused by the decline in profit margins or the 

growth pole scale of the formation of the raw materials, semi-finished products and 

other reasons. so that proliferation of the surrounding areas can meet the needs of 

their own development through the development of these regions. The spread of scale 

economies refers to the expansion of economies in areas such as infrastructure, trade, 

information, finance and information services due to the intensive formation of 

economies of scale enterprises and industries in the growth poles. And other areas to 

reduce the external economic benefits of social production costs; spread of 

agglomerate economy means that in the process of forming "economic regions" in the 

growth polar region, exchange of technologies and information will inevitably occur 

with the outside world to form a "network" of economy and technology, and some 

advantageous resources that generate agglomeration will spread to the periphery 

ground and other areas. The spread effect of the sports exhibition industry can be said 

to have merit in four aspects: technology diffusion, capital diffusion, scale economy 

spread and economic agglomeration. 
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4.3 The Successful Holding and Operation of Sports Exhibitions Have Promoted the 

City's Popularity and Reputation in Guangzhou and Boosted a New Level of Leisure 

Sports for City Residents in Guangzhou 

City popularity refers to the degree to which a city is known and understood by the 

public and is an objective measure of the city's reputation. Exhibition Industry, hailed 

as the window of the city, is an effective carrier to enhance the city's popularity and is 

an important way to promote the image of the city out of Guangzhou. Guangzhou 

Sports Exhibition added a beautiful color in Guangzhou city card. Internationally, one of 

the most important symbols to measure whether a city ranks among the world's most 

famous cities is to see the number and scale of the exhibitions held in this city. For 

example, the Guangdong International Sporting Goods Expo, which was founded in 

1999, has more than 10 years of successful operation and experience, not only get 

support and attention from the Guangdong Provincial People's Government and the 

Guangdong Provincial Sports Bureau and the Hong Kong Home Affairs Bureau, the 

Macao Sports Development Board's so that develop into one of  the largest and most 

authoritative national brand exhibition in South China region, but is also the third 

largest sporting goods exhibition in the Asia Pacific region. All along, the Guangdong 

International Fair obtain great concern of the vast number of dealers at home and 

abroad, trade buyers and other professionals in the field with high-quality brand and 

service , attracts more than 5,000 well-known brands at home and abroad, reception of 

nearly 400,000 people, of which professional visitors exceeded 180,000 people, greatly 

enhancing the influence of Guangzhou. 

Guangzhou sports exhibition showed Guangzhou's scientific and technological level, 

the strength of economic development, the style and image of Guangzhou to the 

exhibitors all over the world and also improved the city's reputation of Guangzhou and 

enhanced the competitiveness of Guangzhou and brand function, effectively enhanced 

Guangzhou's international reputation and international influence, and promoted the 

development of Guangzhou's city leisure sports. 

 

5. Conclusion 

The key to the continuous development of Guangzhou Sports exhibition is the brand 

operation of Guangzhou Sports exhibition and the promotion of its comprehensive 

strength and international influence. On the one hand, the development of Guangzhou 

Sports exhibition stimulates the development of sports industry in Guangzhou. On the 

one hand, it also provides vitality to the sports development of city residents in 

Guangzhou and achieves the positive interaction between sports development of city 

sports club and sports development of city residents. It is a typical successful example 

which takes into economic and social benefits account, and provides a good 
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demonstration to other cities in China. Hope that more cities to join this ranks to make 

greater contribution to the development of the city's sports industry. 
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