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Abstract: In order to find ways and measures to enhance Wuhan's cultural soft power, 

Wuhan was compared with other cities. The strengths and weaknesses of Wuhan in 

developing cultural soft power were analyzed. Combined with the actual situation in 

Wuhan city, the construction method of cultural soft power development model was 

proposed. The result showed that Wuhan was a historic cultural city. It had a unique 

geographical location, beautiful scenery of tourism resources and strong research and 

education resources. However, at present, in the development of cultural soft power, 

the eco-nomic strength was relatively weak, the scale of tourism resources was not 

formed, and the cultural industry lacked market competition. Therefore, the 

development of cultural soft power can be implemented from the aspects of vigorously 

developing the tourism industry, establishing a high-level talent team and accelerating 

the develop-ment of the cultural industry. 
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1. Introduction 

The report of the 17th National Congress of the Communist Party of China put forward 

a new goal of "improving the soft power of the state culture". Culture has been 

promoted to the strategic height of the state's soft power (Weihong, 2010). As the 

spiritual and ideological impetus of the development of modern society, cultural soft 

power has become an important source of national creativity and cohesion and a new 

growth point for stimulating the national economy. At the same time, the development 

of cultural soft power is a new concept of urban development in twenty-first century. 

Its development has become an important measure of the competitiveness of a city. 

For the central city of Wuhan, from the strategic emphasis on the development of 

cultural soft power, the gap between the region and other advanced cities was 

analyzed. The ways and means to enhance the cultural soft power of Wuhan were 



Volume 5 Issue 2 2018 

2 

found. A new mode of development of cultural soft power was put forward, which has 

a positive and far-reaching impact on the future development of Wuhan (Su‐Yan, 

2013). It is of great significance to enhancing the comprehensive strength of Wuhan 

and accelerating the pace of urban construction. 

 

2. The advantages of the development of cultural soft power in Wuhan 

2.1. Excellent history and culture 

Wuhan has a long history and culture, which records the splendid historical civilization 

of ancient China. It is one of the famous historical and cultural cities in China, and has 

a history of 3500 years of construction (Wastnidge, 2015). The site of the Shang 

Panlong City, located in Beijiao, Wuhan, was found in 1954 as a sign. The ancient lute 

of Hanyang is the birthplace of the understanding phenomenon, which is located at 

lunar lake of Wuhan city. It was built to commemorate the friendship of Yu Boya and 

Zhong Ziqi. The story reflects the Chinese people's friendly cultural traditions since 

ancient times. At the same time, Wuhan is one of the birthplaces of Jingchu culture. 

There are more than 20 sites in the Three Kingdoms period of the last year of the 

Eastern Han Dynasty. In the Three Kingdoms period, Sun Quan of Wu kingdom break 

through the Queyue town. At the foot of the snake mountain, the city of Xia Kou was 

established. It stands on the great river with the Queyue town. Today, the Queyue 

town is located in Hanyang at the foot of Gusan. Queyue town, Guishan Tomb and Lu 

Su Zhuodaoquan represent the culture of the Three Kingdoms, which formed in 

Wuhan. Wuhan has many historical and cultural heritage, such as the Yellow Crane 

Tower, Qingchuan Pavilion and so on. The Yellow Crane Tower is known as "three 

Chu resort" and "the first floor of world", and it is the landmark of Wuhan. At the same 

time, it is also the carrier of Yellow Crane Tower culture. These are the true portrayal 

of Wuhan as a famous historical and cultural city in China. 

In modern times, Wuhan was also a city rich in the glorious revolutionary tradition, 

and has repeatedly become a national political center, military center and cultural 

center. It has written a glorious chapter in the history of the people's Republic of China. 

The first meaning culture represented by the uprising gate and the Red Mansion is the 

most important cultural resource in the city of Wuhan. In October 10th 1911, the 

victory of the Wuchang uprising struck a heavy blow to the Qing government. The 

Republic of China was established. Governor of Hubei military government was 

established by Li Yuanhong. It laid the foundation for the victory of the 1911 

Revolution and the overthrow of the feudal autocracy for more than two thousand 

years in China. Mr. Sun Zhongshan, the pioneer of the Chinese bourgeois democratic 

revolution, gave a full affirmation to the Wuchang uprising (Alexander, 2015). In the 

Republic of China, Wuhan has the greatest contribution. The revolutionary spirit of the 
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soldiers in Wuchang is the most precious spirit of Wuhan people. Then, the 

revolutionary culture series, represented by the old national government site, is also 

the precious cultural resources in Wuhan. 

 

2.2. Unique geographical position 

Wuhan has always had the title of "thoroughfare of nine provinces". It has a unique 

geographical location. The city's land, sea and air traffic are very convenient. In 2009, 

Wuhan was also approved as the pilot city for the nation's first comprehensive 

transportation hub. It is not only the capital of Hubei Province, but also the political, 

economic, transportation and cultural centers of the whole Hubei province. At the 

same time, it is also the central traffic key. It is located in the hinterland of China, and 

connect the four corners of the world major plate. Therefore, it has a good 

geographical location with all the big cities all over the country. 

In the area of highway construction, Wuhan has Beijing Zhuhai Expressway, Shanghai 

Rong Expressway and 107 National Road. By the end of 2010, 7 highway exportation 

highways were all built, and the road network was in all directions (Krause, Filatotchev 

& Bruton, 2016). In the construction of railway, Wuhan has the Beijing Kowloon 

Railway, the Beijing Guangzhou railway and so on. In 2010, the special line between 

Wuhan and Shanghai and Wuhan to Guangzhou was opened, which marked the formal 

entry of the "high speed rail era" to Wuhan. The annual traffic conversion volume of 

passenger and freight transport is 238 billion 480 million-ton kilometers, which is 6.5% 

higher than last year. On the aviation side, Tianhe International Airport has 146 civil 

flights. Among them, the international route has increased to 17, and the domestic 

route is 129. Air passenger throughput has exceeded 10 million and reached 11 million 

305 thousand. The "aerial channel" between Wuhan and many international and 

domestic cities has been erected. The most worth mentioning is the location of the 

Wuhan waterway. Wuhan is in the middle of water, and the Yangtze River and the 

Hanjiang River pass through the city. Since ancient times, Wuhan has been a large 

and marine wharf. It communicates the coast of the Yangtze River and runs through 

the East and west of China (Smilde & Zubrzycki, 2016). 

 

2.3 Beautiful geographical resources 

Wuhan is located in the east of the Jianghan Plain, and the four seasons are distinct. 

It is a central city with few rivers, lakes, plains and mountains, which are one of the 

few cities in China. There are third major rivers in the world, the Yangtze River in 

Wuhan. The water resources are rich, and the scenery of the river is spectacular. It 

has a number of lakes, the beautiful scenery of the south lake and the east lake, and 

a long history of the turtle, Snake Hill, Mill Hill, Mulan, Luojiashan etc. The beautiful 
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natural and geographical landscape has brought great development for the tourism of 

Wuhan. The landscape picturesque is undoubtedly a major feature of Wuhan. 

 

2.4 Strong science and technology and education resources 

The development of science and technology and education and the cultivation of 

innovative talents are undoubtedly the core elements of the construction of the soft 

power of the city. Wuhan has a strong educational resource in the upper reaches of 

the country. It has a large number of institutions of higher learning and scientific 

research. According to statistics, Wuhan has 56 universities in Han, and the number 

of students at school is 1 million 110 thousand and 400. Among them, the school-

based college students are 846 thousand and 300. There are 87 thousand and 500 

graduate students in school. The academician and other high-end scientific and 

technical personnel are 52. The number of countries directly under the State Education 

ranks third in the cities of the country. The number of students in the country is ranked 

first in many cities, including three big cities in Beijing, Shanghai and Xi'an. There are 

50 thousand and 300 teachers in colleges and universities, and their educational 

resources are abundant. The number of universities in a specific city is shown in Figure 

1. 
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Figure 1. Distribution map of university resources in major cities of China 

In science and technology, the East Lake New Technology Development Zone in 

Wuhan has been approved by the State Council as the second national "national 

independent innovation demonstration zone". According to the data of 2015, there 

are 108 scientific research institutions in the city. There are 75 thousand people in 

science and technology. The national science and technology program is 1198. The 

project of the Municipal Science and Technology Bureau is 680. The number of 

scientific and technological achievements in the year is 353. Among them, the national 

level is 14, and the patent application is 12100. The invention patent is 3100, and the 
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turnover of the technology market contract is 7 billion 404 million yuan. According to 

statistics, there are 430 high and new technology enterprises in the whole year. The 

output value is 71 billion 103 million yuan. Private technology enterprises in total 

income is 86 billion yuan (Wang, 2015). 

 

3. The weakness of the development of cultural soft power in Wuhan 

3.1. The weakness of economic strength 

In 2015, China's gross domestic product (GDP) was 676708 billion yuan, while Wuhan 

was 11000 billion yuan (Flew, 2016). The economic indicators of the major cities in 

China are shown in Table 1. Compared with cities such as Shanghai, Guangzhou and 

Shenzhen, Wuhan's data are already lagging behind. It is higher than Hangzhou, 

Nanjing, Changsha and other cities. However, in the speed of development, the rate 

of growth is not as good as that of the above cities. 

 

Table 1. Economic indicators of the major cities of the country in 2015 

Ranking City GDP (billion yuan) Growth rate 

1 Shanghai 25300 6.80% 

2 Beijing 23000 6.70% 

3 Guangzhou 18100 8.30% 

4 Shenzhen 17500 8.90% 

5 Tianjin 17200 9.40% 

6 Chongqing 16100 11% 

7 Suzhou 14400 7.50% 

8 Wuhan 11000 8.80% 

9 Chengdu 10800 8% 

10 Hangzhou 10100 11% 

11 Nanjing 9600 9.20% 

12 Qingdao 9400 8.20% 

13 Changsha 8600 9.70% 

14 Wuxi 8500 7.10% 

Although the economic strength of Wuhan is thick, the speed of development remains 

to be improved. In general, the development of hard power in Wuhan is not optimistic, 

which will directly lead to soft power construction without funds and other backing 

support. 

In addition, the economic development of Wuhan has a low degree of extroversion, 

that is, the ratio of total foreign trade to GDP in the region. According to statistics, the 

total foreign trade import and export of Wuhan is 11 billion 473 million US dollars. 

Among them, exports were 15.825 billion U.S. dollars, which was down by 16% over 
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the same period of the last year. The export of high and new technology products was 

1 billion 738 million yuan, which was 1.5% lower than that of the same period of the 

last year. From the data of the two years, the amount of export trade has been greatly 

reduced, and the share of high and new technology and advanced culture is few. It 

can be seen that the level of Wuhan's foreign trade is not optimistic, which will restrict 

the economic development of Wuhan (Centeno, 2015). At the same time, it will 

obstruct the foreign output of Wuhan culture from the side. 

 

3.2. The development of tourism resources 

Tourism should be classified as a resource - based cultural industry, that is, cultural 

industries based on cultural resources, such as cultural relics, natural culture, folk 

resources and so on. The tourism resources in Wuhan have been mentioned in the 

previous chapter. It is more abundant and advantageous in the rankings of large and 

medium-sized cities in China. Tourism itself is a kind of industry with strong culture. 

Rich resources are not enough. It needs historical and cultural, artistic and cultural, 

diet culture, leisure culture, folk culture, festival culture and many other integrations. 

However, due to the fact that the supporting culture related to tourism has not 

developed in Wuhan, tourism resources have not been properly developed compared 

with other cities, and the development of tourism is relatively backward. 

In 2015, the international foreign exchange income in Wuhan was in a relatively 

backward position in China's big cities (Mcauliffe, 2016). It was only 322,020,000 US 

dollars. Compared with Shanghai, Beijing, Guangzhou, Nanjing and other cities with 

more developed tourism, the gap is obvious. Compared with the fraternal cities of 

Changsha and Chongqing, Wuhan is also in a backward position. This shows that the 

close contact between Wuhan and the outside world and the visibility and influence of 

Wuhan is not very high. In the domestic tourism, the city has 32 tourist attractions. 

The number of domestic tourists is 63,599,900. The domestic tourism income is 48 

billion 618 million yuan. There are only 40 tourist attractions in Shanghai, and the 

domestic tourism income is not quite different from that in Wuhan. However, the 

number of domestic tourists is up to 123 million 610 thousand, and the per capita 

tourism consumption is 1548 yuan. It shows that the development level of tourism in 

Wuhan is not high, which is not due to the lack of tourism resources. 

 

3.3. Market competitiveness of cultural industry 

First of all, in the publishing area, the advantages of Wuhan are more obvious. The 

value of its books, newspapers and magazines is located in the upper reaches of the 

major cities of the country. The industry of press and publication has developed rapidly 

and has a certain scale. In the overall structure of cultural industry, its core status is 
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beyond doubt, such as Hubei daily newspaper group, Changjiang newspaper group, 

Changjiang publishing group and other leading enterprises. The development of the 

publishing industry is more ideal. This is one of the most powerful cultural industries 

in Wuhan. In 2009, a total of 674 books were published, with a total of 10 million 80 

thousand copies. The circulation of newspapers is 602 million. The press and 

publication system achieved a high income of more than 6 billion in sales. However, 

compared with the brother city of Changsha, the gap is still obvious. According to 

statistics, the total output value of Changsha's cultural industry is 48 billion yuan, and 

the added value is 27 billion yuan, which increased by 17% compared to the same 

period last year, accounting for 9% of the GDP ratio. It is in the leading position in 

the country and in the major cities. In terms of publishing, taking sports weekly as an 

example, the issue and advertising of the newspaper occupy more than 50% of the 

national sports newspapers. It is not only the largest sports newspaper in the country, 

but also a brand enterprise in the Changsha area. The repeatability Wuhan newspaper 

is very strong. In the city, the Wuhan morning paper, the Wuhan evening news, the 

Changjiang Daily, the Chu Tian golden newspaper and the Chu Tian metropolis 

newspaper are similar newspapers. Although the competition is strong, the content is 

all the same, and it has not formed its own brand. 

Secondly, in radio and television field, although Wuhan has made great progress in 

recent years, and its audience rating has improved significantly, it is far from the 

development level of radio and television in Changsha. In Changsha, there are TV 

cultural media such as Hunan TV group and Changsha satellite TV. The broadcasting 

and TV industry is famous all over the country because of the great success of Hunan 

TV. Hunan satellite TV covers all the provinces and regions in the country. The 

television industry has already become the pillar of Hunan's cultural industry. The 

"Happy Camp", "Super Girls", "Day Day Up", "more talk and happier" are the examples 

of success. It has collected a large number of outstanding TV presenters and media 

workers throughout the country and developed its own brand (Torelli, Shavitt & Cho, 

2015). 

Finally, in the development of animation industry, the animation industry is a new 

industry. It has strong object characteristics. The development of Wuhan's animation 

industry is a comprehensive view of the lack of independent innovation ability of the 

brand. At the same time, it also lacks the necessary funds to develop the market. The 

animation industry chain has not been formed. It has not developed a matching toy, 

a park, and so on. The development of animation business is not ideal. Changsha has 

basically formed a set of research and development, production, distribution, 

derivatives of the animation industry development system, which has become the 

largest producing area of animation in the country. The "blue cat" became the only 
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cartoon of well-known trademarks. The development of small and medium-sized 

animation enterprises in Wuhan is difficult. The development of animation and 

production is out of line with the development of derivatives, so that no economic 

benefits have been created. 

The above analysis is made by comparing the three aspects of Wuhan cultural industry 

and Changsha cultural industry. It is concluded that the cultural industry in Wuhan 

lags behind Changsha, and its disadvantage is mainly reflected in the weak awareness 

of the development of cultural industry. The attractive cultural brand is not formed. 

The well-known cultural enterprises are relatively small. The ability of cultural 

innovation is relatively weak. Cultural talents and cultural industry chain have not yet 

been fully developed. 

 

4. Construction of Wuhan culture soft power development model 

According to the data reflected by the evaluation index system of cultural soft power 

and combined with the development status of Wuhan's cultural soft power, the 

following aspects should be done in the development of Wuhan's cultural soft power. 

It is hoped that the feasible countermeasures and suggestions can be put forward to 

the development of Wuhan's cultural soft power. 

 

4.1. The accelerated development of tourism industry 

Wuhan has rich historical and cultural resources. However, there are still shortcomings 

in the development, utilization and construction, which leads to the lack of expected 

economic benefits in the tourism industry. It ranks lower in the country. This requires 

Wuhan to increase development and utilization of historical and cultural resources, set 

up the concept of "developmental protection" and transform tourism into a supporting 

industry to boost economic growth. 

The government should make every effort to increase the investment in the 

construction of tourism. Tourism is a new industry with low investment and high return. 

The development of tourism needs to be adapted to the construction of many aspects 

of the city, such as the urban environment, the traffic environment, the cultural 

environment and the quality of tourism services. For example, the city environment 

requires the government to increase the improvement of the appearance of the city 

of Wuhan. In the past, people's bad impression of Wuhan was completely eliminated 

from their minds. By increasing urban greening, the urban environment is optimized. 

The traffic environment also needs the government to increase investment, improve 

the "blocking" phenomenon in Wuhan, repair the bridge and repair the subway. The 

construction of these links can better promote the development of the tourism industry. 
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Wuhan's tourism resources are scattered. Most of them are single tourist attractions. 

The tourist attractions have not been developed centrally, and the corresponding 

industries have not yet developed. For example, Yellow Crane Tower, Turtle Mountain 

and Snake Hill are adjacent locations. They are also not far from the Ancient Lute. The 

Ancient Lute culture and Yellow Crane Tower culture are not well publicized. The 

concentration of tourism resources is not high. However, these scenic spots are all 

single developed, without systematic planning, and the tourism theme is not obvious. 

The Moshan hill in East Lake is a tourist attraction developed around Chu culture. 

Guishan and Snake also have the appropriate Chu culture, so that it appears more 

dispersed. Wuhan should concentrate on the construction and development of the 

tourism resources of Chu culture in the Moshan of the East Lake. This will expand the 

scale of tourism resources in East Lake and improve the influence and cultural taste 

of the East Lake scenic area. 

 

4.2. Construction of high level cultural talent team 

The Wuhan municipal government should make full use of the advantages of the local 

university resources and strengthen the cultivation of cultural talents. According to 

social needs, colleges and universities set up professional development related to soft 

power, such as animation, media and other counterparts. The school should cultivate 

the creative ability of the students so as to avoid the disjointed phenomenon between 

the college graduates and the society. The government should attach importance to 

the cultivation of talents and cultivate local academic and cultural talents such as 

writers, presidents, directors, calligraphy and drawing, editors, animation and top-

notch professionals, and encourage cultural enterprises to cooperate with colleges and 

universities. Through centralized training and other means, students' humanistic 

attainments are improved, thus forming a group of local cultural talents. 

At the same time, excellent talents are vigorously introduced. Through various ways, 

the government should create favorable employment conditions, increase investment, 

raise salaries and salaries, provide preferential policies for housing, household 

registration and children's employment, and attract excellent graduates or all kinds of 

high-end cultural talents to work and live in Wuhan. In order to attract talents with 

key projects and cooperation methods, the government tries to retain talents with a 

flexible talent policy. 

In addition, a perfect talent mechanism should be established. The government should 

increase innovation incentive system to encourage academic and cultural innovation, 

improve their work enthusiasm, give full play to the professional talents, explore their 

creative potential, and make the best possible. The talent mechanism has been 
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perfected. It is conducive to the discovery of excellent talents and the social 

atmosphere of respect for knowledge. 

 

4.3. The development of cultural industry 

Innovation is the soul of a nation. Especially in the cultural industry, creativity is an 

important driving force to promote the development of cultural industry. The cultural 

industry itself is the creative industry, and innovation is the root. With the use of 

innovation, a group of cultural industries with Wuhan characteristics are formed. For 

example, there are Wuhan featured performances, anime and game products, 

exhibitions and so on. The government should create a group of cultural industry 

brands with high visibility and representative of Wuhan. The content is innovated. 

These cultural industry brands reflect the integration and innovation of cultural 

industry and high and new technology industry, and become the leading industries. It 

effectively promotes the soft power of Wuhan culture. 

The derivatives of cultural and creative industries have been developed. Through the 

development of new products, the industrial chain that produces many economic 

benefits is formed, which brings greater economic benefits to the original. It is a 

complete chain of cultural and creative industries. Taking the animation industry as 

an example, it is not the end of the animation story, which means the end of this 

economic benefit. The subsequent related audio-visual products and books, animation 

characters, toys or clothing, etc., will bring huge economic benefits. Therefore, the 

government of Wuhan should build a mature and perfect industrial chain to maximize 

the benefit of the whole industrial system. 

The cultural products in Wuhan are not well known and failed to open the international 

market. The government should make full use of its advantages of water and land 

transportation location, support and encourage exports of local cultural products and 

services, and enhance the influence and popularity of Wuhan's cultural products in the 

international and domestic market. At the same time, the government should also 

develop the cultural industry gathering area, cultivate leading enterprises, improve the 

technology added value of the cultural industry, and improve the contribution value 

of GDP to the cultural industry. In Wuhan, newspapers, publishing, film and television, 

animation and other groups have been strongly supported to maximize the benefits. 

Wuhan should strengthen cooperation and communication with brotherhood cities or 

international cultural conglomerates, complement each other, expand the external 

communication ability of Wuhan culture, and form a strategic layout of "going global". 
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5. Conclusion 

As the spiritual and ideological impetus of the development of modern society, cultural 

soft power has become an important source of national creativity and cohesion and a 

new growth point for stimulating the national economy. Wuhan is a cultural city with 

a long history. It has unique geographical location, beautiful tourist resources and 

strong scientific research and educational resources. However, at present, there are a 

series of problems in the development of cultural soft power. Wuhan is compared with 

other cities. Its economic strength is relatively weak, the scale of tourism resources is 

not formed, and the cultural industry lacks market competition. According to the actual 

situation of Wuhan city, the construction method of cultural soft power development 

model is proposed, such as vigorously developing tourism, establishing high-level 

talent team and accelerating the development of cultural industry. 
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