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Abstract: Cross-border e-commerce is a new form of foreign trade. Clearly 

understanding the development law of cross-border e-commerce has important 

implications for promoting the development of a region, a country, or even the entire 

society. On the basis of the collection of a large amount of original data, this article 

uses grounded theory research methods to analyze the development factors of China 

cross-border e-commerce and establishes the theoretical model of China cross-border 

e-commerce development factors. At the end of this article, the author explains the 

model from three different theoretical backgrounds: neoclassical economics, 

hedonomics, and innovation economics. 
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1. Introduction 

According to the definition given by Alibaba Business School, cross-border e-commerce 

refers to an international business activity that entities belonging to different countries 

electronically display, negotiate, and make deals in import trade, and deliver goods 

through cross-border logistics and off-site warehousing. It can be seen from the 

definition that cross-border e-commerce is an e-commerce with the nature of 

international trade, and its appearance is a natural product under the condition of the 

maturation of e-commerce technology, cross-border logistics and cross-border 

payment and other supporting services. Using e-commerce website construction 

technology, domestic sellers will present product information to overseas buyers, who 

will pay the seller’s payment through a cross-border payment system. Later, the seller 

uses a cross-border logistics system to deliver the goods to the buyer’s location. This 

set of processes opens three major elements of foreign trade as cross-border 

information flow, commodity flow, and capital flow (see Figure 1). 
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Cross-border e-commerce is a global hotspot of economic development. According to 

Euromonitor, the global cross-border e-commerce market in 2014 exceeded 800 billion 

USD [1]. As the report of the “Global Cross-border E-Commerce Trend Report 2020” 

published by the Ali Research Institute and Accenture, the global cross-border B2C 

transaction volume reached US$304 billion in 2015, with a growth rate of 30.47%. And 

the number of cross-border B2C consumers participating reached 361 million, with a 

year-on-year increase of 16.83% [2]. 

 

 

Fig.1 The transaction process of Cross-border E-commerce 

 

The neoclassical economics is represented by Keynes, which was put forwarded in the 

1930s. The main theoretical contribution of this school is to propose the well-known 

demand theory in economics and emphasize the positive role of the government's 

macro-control in the economic development [3]. The study of hedonomics originated 

from the famous "Isterlin paradox" put forward by Eastlin in 1974. The paradox about 

that a country's national happiness does not increase with the country's per capita GDP 

growth [4]. Since 2012, the United Nations Sustainable Development Program has 

conducted surveys and statistics on subjective well-being in 156 countries and has 

released the “Global Happiness Report” every year. This has aroused public concern for 

happiness and promoted the development of hedonomics [5]. Innovation economics 

was first proposed by Joseph A. Schumpeter in his book Economic Development 

Theory published in 1912. The theory explains the economic cycle with innovation and 

discusses the development prospects of the capitalist society [6]. 

The paper is organized as following. The second and third sections reveals the specific 

process of the China cross-border e-commerce development research using grounded 

theory. The fourth part uses three different economic theories to analyze the model 
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formed by the research results. The fifth part is the practical implications, and in the 

end of this paper, a simple summary to the whole study will be given.  

 

2. Data Collection 

The process of collecting data in this study can be roughly divided into three stages 

according to the decomposition method of theoretical sampling. The first phase of data 

collection mainly uses online research methods. In order to avoid the impact of online 

public opinion on the researcher's data analysis, the authors strictly filtered out 

speculative, commentary, and personal emotional content during the data collection 

process, and collected 52 factual documents, including relevant policies and 

regulations. There are 22 policy documents, 16 cross-border e-commerce industry 

reports, and 14 cross-border e-commerce integrated test areas implementation plans. 

The data collected at this stage is mainly to help researchers understand the 

development status of cross-border e-commerce, clarify the relationship between the 

upstream and downstream of the cross-border e-commerce industry, and the changes 

in policies and regulations.  

In the second and third phase of data collection, the main method used was interviews. 

For the relevant policy makers to adopt in-depth interviews, the author selected the 

Department of Foreign Trade Promotion Department of the Ministry of Commerce, 

Department of E-commerce and Informatization of the Department of Commerce of 

Shaanxi Province, and the Director of several departments of the Cross-border 

Electronic Trade Department of the Hangzhou Municipal Commission of Commerce (or 

Deputy Director). And each interview was conducted at the length of one hour. For the 

implementation of the regulatory part of the data collection is mainly used to visit and 

interview methods, the author has visited the Customs Service Center of Henan 

Bonded Logistics Center and Xi'an International Port Area and observed the parcel 

clearance inspection process and conducted in-depth interviews towards the stuff. For 

cross-border e-commerce integrated service companies, Chongqing Dalong Network 

Technology Co., Ltd. was investigated in a symposium and interviews were conducted 

by telephone interview with Zhejiang Electronic Port Co., Ltd. for a duration of 1.5 

hours and 30 minutes respectively. For cross-border e-commerce businesses or 

individual sellers and domestic consumers of cross-border e-commerce, focus groups 

are used. Each group has a 30-minute discussion period. Three groups of discussions 

were conducted and first-hand information was collected. The above interviews were 

translated into textual data and 10 research documents were generated. The data 

collection process is summarized in Table 1. 
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Table 1 Data collection process and methods 

Research object Sampling 
The number of 

documents 

Data 

acquisition 

method 

Development 

status 

Cross-border e-commerce 

industry report 
16 

Online 

research 

Cross-border e-commerce 

related policies and regulations 
22 

Cross-border E-Commerce 

Comprehensive Test Area 

Implementation Plan 

14 

Relevant policy 

makers 

Ministry of Commerce Foreign 

Trade Division Promotion Office 
1 

Depth 

interviews 

Shaanxi Provincial Department of 

Commerce E-commerce and 

Informatization Division 

1 

Hangzhou Municipal Commerce 

Commission Cross-border 

Electronic Trade Department 

1 

Regulatory 

Executive 

Henan Bonded Logistics Center 1 Visit and 

Interview Xi'an International Port Area 1 

Integrated 

service company 

Chongqing Dalong Network 

Technology Co., Ltd. 
1 Depth 

interviews 
Zhejiang Electronic Port Co., Ltd. 1 

Small business or 

personal seller 

Sellertree Cross-border 

e-commerce sellers exchange 

community 
2 

Focus group 
Mai Yan seller topic community 

Domestic 

consumers 

Cross-border e-commerce frequent 

buyers (2 groups) 
2 

 

3. Category Extraction and Model Construction 

In this section, the coding process will be separately described briefly and the coding 

results will be displayed in accordance with the three-level coding procedure in the 

grounded theory. In this study, the collected data is divided into two parts, of which 

two-thirds of the data is used for theoretical construction, and the other third is used 

for the test of theoretical saturation. This section concludes with the theoretical 

saturation test at the end of it. 
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3.1 Open Coding  

Open coding requires researchers to be open-minded [7]. The author analyzes the 

collected data step by step, extract concepts, and sum up the concepts according to the 

degree of relevance or similarity, so as to form categories and to determine the nature 

of the categories and the dimension of each nature. In this study, the researcher 

dissipated the data sequence randomly then analyzed them word by word. I identified 

the implicit concepts in the original data, listed them one by one, and through analyzing 

and comparing the meaning of them and found out 136 independent concepts 

(represented by ai) with eliminating the similar ones. Furthermore, I refine the 18 

categories (represented by Ai) based on the concept of connotation and their 

relationship to each other, and they are tax policy, financial services, national 

consumption, customs management, model innovation, technological environment, 

national consumption preferences, talent Training, information sharing, logistics 

system, product positioning, market environment, industrial structure upgrade, 

corporate positioning, risk prevention and control, capital environment, statistical 

testing, and e-commerce credit. In order to simplify the paper and display the results, 

just three concepts were attached with one category and three categories as examples 

show in Table 2. 

Table 2 The concepts and categorization in open coding 

Open Coding 

Concepts Category Nature of the category 
Dimensions of the 

nature 

Tax process (a1) 

Tax policy (A1) Good degree High/low Tax Adjustment (a2) 

Tax benefits (a3) 

Online Payment (a1) 

Financial Services (A2) Convenience Yes/No Exchange services (a2) 

Purchase services (a3) 

Per capita consumption 

(a1) 

National spending (A3) Spending power High/low Residence income (a2) 

Consumption structure (a3) 
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3.2 Axial Coding 

The purpose of the Axial coding is to discover or establish the potential logical 

relationships between categories which was set up in open coding, and thus further to 

develop the main category [8]. In order to clarify the logical relationship between 

categories after the initial category was formed, in this study the author conducted 

targeted interviews and research. Eventually, the related categories were classified into 

one category and six main categories were identified (indicated by Ki).  

The development status corresponds to the three sub-categories of market 

environment, technical environment, and capital environment. It refers to an objective 

environment for China's current development of cross-border e-commerce and is a 

description of the current status of cross-border e-commerce development in China. 

The policy and legal system refers to the government's supervision of cross-border 

e-commerce and involves the necessary procedures for the development of 

cross-border e-commerce such as customs clearance and taxation. It also includes 

government departments' statistical testing of cross-border e-commerce transaction 

data and the prevention and control of risks in e-commerce. The support service 

system includes four subcategories: information sharing, financial services, logistics 

systems, and e-commerce credit. It is necessary for other services in the cross-border 

e-commerce development process. National consumer demand, including national 

spending power and national consumer preference, is considered from the perspective 

of consumers and explains why they are involved in cross-border e-commerce 

purchases. The development of the enterprise itself is viewed from the perspective of 

cross-border e-commerce export companies in China, and it can be seen as the 

motivation for the development of China’s export cross-border e-commerce, including 

the enterprise positioning and product positioning. Innovation and upgrading refer to 

new ideas, new achievements and demands for innovation in the development of 

cross-border e-commerce. Specifically, it means the innovation of the model in 

cross-border e-commerce and the resulting adjustment of the industrial structure. It 

also highlights the issue of talent shortages in the cross-border e-commerce industry in 

China. Table 3 shows the results of the Axial coding and the implications of each 

category.  
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Table 3 The results of Axial Coding 
Main category Initial category Connotation of category 

Development status 

(K1) 

Market environment(A12) 

China's cross-border e-commerce transaction size, the distribution 

of trading partners, the competitive environment and the status in 

the competition. 

Technical environment(A6) 

The maturity of cross-border e-commerce, which depends on 

information technology, mobile shopping technology, and 

communication technology online payment technology. 

Capital environment(A16) 
About the capital inflow situation attracted by China's cross-border 

e-commerce industry. 

Policy and Legal 

System(K2) 

Customs management(A4) 

The establishment of cross-border e-commerce customs clearance 

service platform and implementation of customs clearance 

procedures. 

tax policy 

(A1) 

Regulations and executive management of the line of quotas for 

cross-border e-commerce commodities. 

Statistical testing(A17) 
Statistics on the scale of cross-border e-commerce, development of 

statistical norms, statistical scope and statistical methods. 

Risk prevention and 

control(A15) 

To prevent the occurrence of risk through the "three documents 

comparison", real-name system management and big data analysis. 

Support service 

systems(K3) 

Information Sharing 

system(A9) 

A platform using to communicate among buyers, sellers and various 

regulatory agencies. 

Financial Services 

(A2) 

Provides "one-stop" financial services such as online payment 

settlement, online financing, and online insurance for cross-border 

e-commerce transactions. 

Logistics system(A10) 
A system for achieving orderly and efficient transfer of goods in 

physical space. 

E-commerce credit 

system(A18) 

A system for evaluating, recording, and processing credit issues in 

cross-border e-commerce. 

National consumers’ 

demand(K4) 

National spending 

power(A3) 

The level of Chinese consumers spending evaluating from the 

Chinese consumer income level, per capita consumption, 

consumption structure and so on. 

National consumer 

preference(A7) 

The types of interested goods and the characteristics which Chinese 

consumers value looking from the overall level. 

Development plan of the 

company(K5) 

Corporate positioning(A14) 
The plans and strategies for business types, business scale, and 

future direction of the Chinese companies. 

Product Positioning(A11) 
Chinese companies' strategic plans for the quality requirements, 

brand positioning, and competitive strategies. 

Innovation and 

upgrade(K6) 

Innovation of the 

modes(A5) 

The continuous exploration of business models, supervision 

models, and marketing models in the development of cross-border 

e-commerce. 

Talent development(A8) 
The development, training and introduction of talents required for 

cross-border e-commerce. 

Upgrade of the industrial 

structural(A13) 

The continuous optimization and integration of the upstream and 

downstream supply chain of cross-border e-commerce. 

 

3.3 Selective Coding 

Selective coding aims to find out the core categories from all the codes and their 

mutual connections and expand the relationships between the various categories 

around the core categories. The “storyline” approach is used to describe the 

phenomenon and its development context, resulting in an original theoretical 
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framework [9]. In this study, after repeating analysis of the original data and the 

categories, the development of China's cross-border e-commerce has become the core 

category. There is a certain logical connection between the other main categories and 

this category. In the further analysis, I have seen that the core category can be 

subdivided into two parts. One part is China import cross-border e-commerce (Denoted 

by C1), and the other is China export cross-border e-commerce (Denoted by C2). As 

subdividing the core categories, the relationships between the main categories and the 

core category are more. The study has obtained a total of 9 typical relationships 

(Denoted by Ri) and listed them in table 4. 

 

Table 4 The relationships between the main category 

Relationships The connotation of each relationship 

R1: Support service systems(K3) 

 The development of China Cross-border 

E-commerce (C1, C2) 

The establishment of a support service system is 

a prerequisite for the development of 

cross-border e-commerce in China. 

R2: Policy and Legal Systems (K2) 

 The development of China imports 

Cross-border E-commerce(C1) 

The policy and legal system regulates the 

development of China import cross-border 

e-commerce. 

R3: Policy and Legal Systems (K2) 

 The development of China export 

Cross-border E-commerce(C2) 

The policy and legal system supports the 

development of China export cross-border 

e-commerce. 

R4: Policy and Legal Systems (K2) 

 Support service systems(K3) 

Policy and legal system improve the support 

service systems. 

R5: Innovation and Upgrade (K6)  

 The development of China Cross-border 

E-commerce (C1, C2) 

Innovation and Upgrading is the Key Factor of 

promoting the development of China 

Cross-border E-Commerce continuously. 

R6: Policy and Legal Systems (K2) 

Innovation and Upgrade(K6) 

The policy and legal system encourages 

innovation, talent cultivation and industrial 

upgrading. 

R7: Innovation and Upgrade(K6) 

 Support service systems(K3) 

Innovation and Upgrading Promote the 

Establishment of Supporting Service System. 

R8: Development plans of the company(K5) 

 The development of China export 

Cross-border E-commerce(C2) 

The company’s development plan has promoted 

the development of China export cross-border 

e-commerce. 

R9: National consumers’ demand (K4) 

 The development of China imports 

Cross-border E-commerce(C1) 

The upgrading of domestic consumer demand has 

boosted the development of China import of 

cross-border e-commerce. 

After completing the selective coding work, we can see that the development of the 

support service system is a prerequisite for the development of cross-border 

e-commerce in China. The development of China import cross-border e-commerce is 

mainly due to the upgrading of the consumer demand, while the development 
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orientation of Chinese enterprises has promoted the development of China export 

cross-border e-commerce. In the process of development, policies and legal systems 

play a role in managing and regulating the development of China import cross-border 

e-commerce, and stimulate and encourage China export cross-border e-commerce. At 

the same time, the policy and legal systems also support China cross-border 

e-commerce supporting service system and the innovation. The innovation and 

upgrading promote the construction of supporting service system, and it is the key to 

the high-speed development of this industry. Finally, we got China cross-border 

e-commerce development factors model which is shown in Figure 2. 

 

3.4 Theoretical Saturation Test 

The theory saturation test is to ensure the integrity and accuracy of the constructed 

theory. It uses the original data generated in the real world to test the theory. The 

previous part of this paper mentioned that the data collected in this study was divided 

into two parts, one for theoretical construction and one for theoretical saturation 

testing. During the inspection process, no new concepts or categories were found, and 

new relationships between categories were not found either. Therefore, the theory that 

has been established is already saturated. 

 

 

Fig.2 China cross-border e-commerce development factors model 

 

4. Model Interpretation 

Cross-border e-commerce is an economic phenomenon in the process of social 

development. The China cross-border e-commerce development factor model obtained 

in this study fully demonstrates the intricacies of this economic phenomenon. It cannot 

rely on a single economic theory to explain it. This is why we use grounded theory to 
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construct the model. From the model, we combed out 9 typical relationships. In this 

section, we will use neoclassical economics, hedonomics, and innovation economics 

theories to explain the typical relationships of R3 R8 R9, R2, and R1 R4 R5 R6 R7 in the 

model. 

 

4.1 From the Perspective of Neoclassical Economic  

In the China cross-border e-commerce development factors model, R8 is about that 

domestic consumer demand has stimulated the development of China import 

cross-border e-commerce. R9 responds to that the overseas supply of domestic 

products promotes the development of China export cross-border e-commerce. In the 

context of the global economy, all countries with open trade in the world can be 

regarded as an economy as a whole, and cross-border e-commerce is a form of 

transaction in the global economy. The existence of demand and supply is the 

prerequisite for the occurrence of trading behavior. The increase in demand and supply 

is the essential driving force for the development of the industry. Therefore, R8 and R9 

are the simplest economic relations based on the neoclassical economic theory in the 

context of the global economy. 

In the China cross-border e-commerce development factors model, R3 refers to the 

policy and legal system's incentive and encouragement for China export cross-border 

e-commerce. That is to say, taking China as an economy the government's 

macro-control has played a role in economic development. The purpose of the 

government's macro-control is to promote the development of the economy. In 

traditional economics, the general measure of economic development is GDP. Scholars 

have conducted extensive research on the issue of the impact of exports on economic 

development. Zestos and Tao (2002) used the annual economic data from 1948 to 

1996 to empirically study the relationship between the export situation and economic 

growth in the United States and Canada [10]. Bahmani-Oskooee and Economidou 

(2009) studied the relationship between export economic data and economic growth in 

several developing countries from 1960 to 1999 [11]. The research results of these 

studies have proved that exports have a positive effect on the economic development 

of a country. Export Cross-border e-commerce, as an important part of China's export 

trade, is positively related to the level of development of China’s economy. This 

explains why China's policy and legal system encourages cross-border exports of 

e-commerce. 
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4.2 From the Perspective of The Hedonomics 

The definition of wealth, consumption, cost, and utility in hedonomics is different from 

traditional economic theory. Its measurement of these concepts not only includes the 

material aspect, but also includes the spiritual aspect. In traditional economics, the 

government's goal for economic macroeconomic regulation and control is economic 

growth. In the theory of hedonomics, the only ultimate goal of all policies formulated 

by the government is to enhance the sense of well-being of citizens. 

In China cross-border e-commerce development factors model, the typical relationship 

R2 describes the relationship between the policy and legal system and China's import 

cross-border e-commerce development. In the context of traditional economics, many 

scholars used the change in GDP as an indicator of economic growth and studied the 

relationship between imports and economic development. For example, Pu (2010) and 

Zhang (2011) used the data from the China Statistical Yearbook to analyze the impact 

of imports on China's GDP [12,13]. Their conclusions are consistent. They all believe 

that moderate imports have a positive effect on the growth of GDP, and analyze the 

promotion mechanism is that the import of scarce resources and advanced 

technologies can help promote the upgrading of China's industrial structure. However, 

due to the existence of imported substitution effects, if the imported products cannot 

drive the improvement of the domestic industry's production efficiency, it will affect the 

benefits of local related companies and will not be conducive to GDP growth. Therefore, 

the government should rationally optimize the structure of imported products, increase 

the import of advanced technologies, and reduce the import of products that have large 

import substitution effects. The products of cross-border imports of e-commerce are 

mostly consumer goods, and their contribution to the introduction of advanced 

technologies is small, but it will have a relatively large impact on the development of 

the domestic consumer goods manufacturing industry. This can explain the policies and 

regulations on the annual consumption limit policy for citizens’ cross-border imports of 

e-commerce purchases. 

According to the relationship R2, the government's attitude toward import cross-border 

e-commerce companies is not a limitation, but through institutional policies and 

regulations to support its development. The significance of this measure can be 

explained from the perspective of hedonomics. Dutt’s (2006) research result shows 

that the possession of goods and use of services can bring happiness [14]. In the 

import cross-border e-commerce consumption, people's desire to pursue a high quality 

of life is met, so that the import cross-border e-commerce consumption and the 

improvement of happiness have a direct positive correlation. If policy makers take the 

national happiness as the ultimate goal, support for cross-border imports of 
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e-commerce is necessary. In the above two aspects, the policy direction of China’s 

policy on import cross-border e-commerce is rational. 

 

4.3 From the Perspective of Innovation Economics  

Schumpeter treats invention and innovation as two processes. Inventions are the 

discovery of new tools or methods. Innovation is the application of new tools or 

methods. Based on this basic idea, he defined innovation as introducing a new 

combination of production factors and production conditions that had never been 

introduced into the production system to establish a new production function [15]. If 

we look at China cross-border e-commerce development factors model from the point 

of view of innovation economics, China cross-border e-commerce itself is the product 

of “innovation” in economic activities. The relationship R7 expresses the progress of 

scientific and technological applied to the innovation of the cross-border e-commerce 

support service system. The information sharing system is the application of 

communication technology in the commercial field. Financial service system is the 

application of financial technology in this field. The perfection of logistics system 

depends on the implementation of logistics engineering science. And the establishment 

of credit system is the application of information technology and evaluation science in 

the commercial field.  It is the change in the operating mode of all supporting service 

systems that enables the information flow, capital flow, and logistics to be synchronized 

and unified in the business process, and the transaction efficiency has been mentioned. 

As a result, a new type of cross-border e-commerce of foreign trade transactions has 

been created, which is the "new production function" referred to in the theory of 

innovation economics. The supporting service system structure is a prerequisite for the 

development of cross-border e-commerce, referred by typical relationship R1. And it is 

a description of the emergence process of cross-border e-commerce. 

Schumpeter's interpretation of the law of the development of the economic cycle is that 

the emergence of innovation has led to the expansion of demand for production 

materials by enterprises, which in turn promotes economic development; however, 

when innovation is imitated by many companies, the profits of enterprises will decline, 

leading to economic contraction; This forces companies to carry out new innovations 

and enter the next economic cycle. The typical relationship R5 in the model is 

consistent with the interpretation of the development law of the economic cycle, 

indicating that innovation and upgrading are the key factors for the continuous 

development of cross-border e-commerce. 

The typical relationship R4 in the China cross-border e-commerce development factors 

model describes the improvement of the policy and legal system to support the service 

system and R6 describes the encouragement of innovation and promotion by the policy 

and legal system. Both of these are in response to government agencies’ support for 
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innovation. It is embodied in the implementation plan of cross-border e-commerce 

comprehensive pilot zones for the construction of cross-border e-commerce public 

service platforms and the rigid requirements of major financial institutions for access to 

payment systems, as well as support and incentive policies for innovative personnel 

training and innovation activities. The logical significance of doing so lies in the use of 

policy's mandatory binding force to accelerate the progress of science and technology 

and to increase the degree of application of technology. 

 

5. Implications 

Based on the analysis of a large number of real-world data, a cross-border e-commerce 

development factors model is established in this study. The establishment of this model 

helps people to gain a comprehensive understanding of China’s cross-border 

e-commerce. The model clarified the influencing factors of cross-border e-commerce 

development in China and the relationships with each other. Further, the study explains 

the structure of the corresponding relationship in the model through three different 

perspectives: neoclassical economics, hedonomics, and innovation economics. It also 

analyzes and evaluates the economic significance of the formulation of the 

government's policy and legal system. Based on the above research, two practical 

implications for the government policy formulation department are proposed. 

First, the fundamental way to standardize the development of China’s imports 

cross-border e-commerce is to increase the overall competitiveness of domestic 

manufacturers. From China import cross-border e-commerce development history, we 

can see that import cross-border e-commerce is developed from the overseas 

purchasing model which is a large-scale daily consumer goods import activities. That is 

to say, this market is Pulled by consumers demands. Under the theory of hedonomics, 

Chinese consumers thought that, even though domestic products can provide the same 

material utility as imported products, imported products provide more psychological 

effects than domestic products because of the influence of other factors such as the 

brand effect of imported products, which leads to greater happiness for consumers 

when they purchase imported products. Based on the perspectives of improving 

citizens’ happiness and the freedom of trade, the government supports the 

development of import cross-border e-commerce companies in China when 

formulating policies. However, this is at the expense of the market share of domestic 

consumer goods companies. If we want to fundamentally resolve this contradiction, we 

should only shorten the difference in the mental utility of Chinese domestic products 

and imported products, so that the people who buy domestic products can also 

produce a considerable level of happiness. For example, Chinese consumers generally 

have greater confidence in imported dairy products in terms of food safety than 
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domestically produced dairy products. The government departments should be aware 

of what industries in the country are lagging behind but are closely related to national 

happiness through the situation of cross-border imports of goods, and focus on the 

development of the industry to narrow the industry gap with advanced countries in the 

world. This will not reduce the sense of happiness of the citizens, and it can also 

effectively reduce the substitution effect of cross-border e-commerce import products 

on domestic products. 

Second, while the government adheres to the policy of encouraging enterprise 

innovation, it should also exercise reasonable control about the support. According to 

Schumpeter's innovation theory in innovation economics, innovation is the essential 

driving force of economic development. Economic development differs from economic 

growth. The economic growth brought about by the increase in population and capital 

investment cannot be called economic development. Economic development refers to 

a qualitative leap in the economic level. Therefore, it is necessary and wise for the 

government to insist on encouraging enterprise innovation. However, there are two 

basic viewpoints in Schumpeter's innovation theory that cannot be ignored. They are 

"innovation means destroying at the same time" and "the subject of innovation should 

be an entrepreneur." In order to innovate, we must give up past achievements, and 

accompanied by high investment, but it is not always possible to obtain high returns. 

The entrepreneurs who want to achieve greater economic profits through the increase 

of production efficiency can promote continuous innovation. Such innovation is 

directional and purposeful. It is an innovation based on actual needs, so it is easier to 

achieve success. If the government department tries to inspire entrepreneurial 

innovation enthusiasm through a large number of financial incentives, it may lead to 

blind innovation, some people may carry out Innovation activities for the incentives, 

rather than for solving the real problem. This will lead to the waste of large amounts of 

funds and talents, and the failure to achieve effective allocation of resources. The 

possible consequence is that neither the economic development nor the economic 

growth is realized. 

 

6. Conclusion 

This research is a full-scale qualitative study of the development factors of cross-border 

e-commerce in China. Through online research, in-depth interviews, focus groups and 

other different data collection methods, large number of cross-border e-commerce has 

been gathered. Using the method of three-level coding in the grounded theory to 

analyze the data, 18 categories are obtained, and based on the logical relations 

between the categories such as ties and differences, six main categories are summed 

up, and the core category is selected during the selective coding phase. The nine 
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typical relationship structures between categories eventually led to the development of 

the China cross-border e-commerce development factors model. 

The contributions of this study lie not only in the establishment of the model, but more 

importantly in the explanation of the model from three different perspectives of 

neoclassical economics, hedonomics, and innovative economics. So that we can see 

the economic nature behind the cross-border e-commerce economic phenomenon. At 

the end of the study, we obtained two practical implications on how the government 

departments formulate policies. So, this research has value in both academic and 

practical areas. 
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