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Abstract: China's e-commerce is in the beginning and development stage, the 

practical rhett e-commerce training platform website put forward higher requirements. 

This paper analyzes the current situation of reed e-commerce training platform website 

training. In order to solve these problems, we must innovate the way of thinking and 

train the practical talents from the aspects of hardware and students' quality. To sum 

up the current situation of e-commerce education at home and abroad, the training of 

reed e-commerce training platform website should adhere to the principles of demand 

orientation, education first, combination of learning and application, and independent 

innovation. This is an important premise to ensure the steady and rapid development 

of ruide e-commerce training platform website in China. 
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1. The background 

In recent years, as global growth in electronic commerce and electronic commerce in 

our country is also rapid development, make rhett training courses on e-commerce 

platform website serious shortage, because the Internet users is increasing at an 

annual rate of 100%, the industry's talent gap is quite amazing, our country is about 2 

million in the next 10 years is expected to e-commerce professionals, from the social 

investigation and practice, the vast majority of companies (mostly small and 

medium-sized enterprises (smes) have been into the electronic commerce, by adopting 

the combination of traditional economy and network economy mode of production and 

business operation. According to this phenomenon, it can be known that small and 

medium-sized enterprises are in urgent need of e-commerce professionals to enter the 

ranks of e-commerce, so the employment prospects of e-commerce are promising. 

National policies are strongly supporting the development of e-commerce, and the 

ministry of commerce has attached great importance to e-commerce. 
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With the rapid development of e-commerce, e-commerce professional graduates in 

talent market is supposed to be hot, but that is not the case, in recent years, 

e-commerce professional graduates employment rate is not high, e-commerce 

professional graduates employment rate is much lower than the national average level 

of university students' employment, this situation is not optimistic. The fundamental 

reason for this situation is that colleges and universities are still lacking in the education 

and training of the website of reed e-commerce training platform. Under such 

circumstances, it is difficult to train students to meet the requirements of the society for 

the website of reed e-commerce training platform. 

 

2. The status quo and research purpose of reed e-commerce training 

platform website 

2.1 current situation of the website training of reed e-commerce training platform 

China's e-commerce related education and training work has not started for a long time, 

so that meet the needs of e-commerce development, not only understand the 

economic and management theory, but also grasp the modern information technology 

theory and tools of the serious shortage of practical talents, forming a bottleneck 

restricting the development of e-commerce. The main performance is: 

 

2.2 insufficient talent 

According to IDC, e-commerce sales in Asia, excluding Japan, will grow at an average 

annual rate of 38% in the past three years. This marks that China's e-commerce as a 

whole will enter a sustained and stable growth stage of development. However, at 

present, there are about 100,000 international trade practitioners in China. Although 

most of them have made use of electronic tools to varying degrees, they have basically 

received no systematic e-commerce training. According to the preliminary estimation, 

in the future, China's demand for the website of ruide e-commerce training platform 

will reach about 200,000 people every year, while China's current output of talents, 

including universities and various training institutions, is less than 100,000. The 

shortage of talents has become a bottleneck restricting the development of 

e-commerce in China. 

 

2.3 insufficient faculty 

Most of the teachers in existing colleges and universities are transferred from computer, 

network, management, marketing or other majors, and most of their knowledge 

reserves come from some e-commerce books published in the past. They are not 

systematic, in-depth and practical enough to meet the needs of high-quality website 

training of reed e-commerce training platform. 
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In addition, teachers seldom participate in the actual operation and management of 

enterprises, and have little practical experience in e-commerce, so they are reluctant to 

engage in e-commerce teaching. 

 

2.4 poor course setting 

Due to the lack of understanding of the leading application of e-commerce in the world 

and the practical application in Chinese enterprises, the course setting is quite arbitrary. 

The problems are mainly reflected in two aspects: first, existing courses related to 

technology and business are simply piled together, which cannot achieve the purpose 

of integrating several courses; Second, it is stronger than books and weaker than 

practice, lacking necessary case teaching and practical operation ability training, so it is 

difficult to cultivate high-standard practical talents. 

 

2.5 lack of practical skills 

The present situation of e-business education in colleges and universities is that 

teachers focus on speaking while students focus on listening. As a matter of fact, it is 

difficult for the existing e-commerce theory to guide the ever-changing e-commerce 

activities effectively. And e-commerce is a comprehensive business discipline, which 

requires a lot of hands-on training. Although many colleges and universities are aware 

of this problem in the past two years, they have launched an e-commerce laboratory 

system for students to practice. Most of the school experiment content is relatively 

single, obviously lack of e-commerce required by the real-time online update of the 

exercise environment. 

 

2.6 research objective 

Make clear the training target and market positioning of e-commerce major students, 

train professional talents in the field of e-commerce application based on the 

production, circulation and consumption activities of electronic information network, 

and the new economic mode based on network, and cultivate strong post ability and 

professional ability and skilled application talents. 

 

3. Feasibility analysis of reed e-commerce training platform website 

3.1 preliminary market survey 

E-commerce is a new field, has just opened in 2001, in 2007 set up the electronic 

commerce graduate student, as of April 2010, more than 300 common colleges and 

universities and vocational schools approved by the ministry of education or 

registration courses in professional e-commerce, e-commerce professional direction of 

the reading of the students up to hundreds of thousands of people, among them, there 
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are hundreds of students graduate each year, so far can't satisfy the rhett the demand 

of the training courses on e-commerce platform website, just from this side, rhett 

training courses on e-commerce platform website should be a beacon. But that is not 

the case. Electronic commerce in our country has introduced more than a decade, but 

graduate employment success rate hovering at 20%, far behind the employment rate 

of 70% in common colleges and universities, and the actual rhett training courses on 

e-commerce platform website demand gap is up to 2 million, this is the domestic rhett 

training courses on e-commerce platform website to cultivate an awkward situation. 

Therefore, from this perspective, the needs of e-commerce professionals training 

interview is very wide. 

As we have learned, in zhejiang province large and medium-sized enterprises resume 

website design e-commerce accounted for 25%, but these also only carried out a 

low-level enterprise and product introduction and publicity, the enterprise further carry 

out a high-level of the real meaning of e-commerce there are greater difficulties. At 

present, a considerable number of large and medium-sized enterprises are actively 

exploring the way of e-commerce development. 90% of them think that e-commerce 

has a bright future, and none of them think that e-commerce has a bleak future. 

Professional estimates, e-commerce model to reduce the operating costs of enterprises, 

especially transaction costs can save 40% or even 70%. All enterprises admit that once 

the time is ripe, such as payment, reputation, security and other aspects of more 

perfect, will increase the investment in e-commerce. All these provide good 

opportunities and challenges for the opening of "e-commerce" major. 

 

3.2 market competition survey 

Form of employment in the current e-commerce, e-commerce professional talent 

training as long as earnestly and social docking, pegged to the electronic commerce 

enterprise position requirements, clear training objectives, while emphasizes the 

practical ability, strengthen the learning ability and innovation ability, will greatly 

improve their ability of employment and employment competitiveness, to achieve 

better and faster in employment. 

I will according to this huge gap, to train our reed e-commerce training platform 

website. More can make our platform wins everybody's like in this flood. 

In recent years, with the rise of professional information service providers, and the 

growth of a number of excellent e-commerce comprehensive talents. Through years of 

close contact with small and medium-sized enterprises, they understand their actual 

needs and difficulties, and can use their practical experience to solve problems for 

enterprises, help them learn e-commerce, and shorten the gap with large enterprises 

in information technology. So, it is suggested that the small and medium-sized 
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enterprises do not have a technical department can cooperate with these professional 

outsourcing service provider, with its excellent technology experience and service team, 

help the implementation of e-commerce, to save a lot of time and cost for the 

enterprise, so as to put more effort into production and expanding industrial chain and 

so on core business. For example, the service providers in the industry, such as alibaba, 

mingwan company and yonyou software, are all strong professional e-commerce 

service brands, which are worthy of corporate trust. 

Ruide e-commerce training platform website market demand of the general trend is 

relatively strong. In recent years, although the market demand of reed e-commerce 

training platform website shows a trend of decline in a few months, the general trend 

is consistent with the rapid development of e-commerce in China. As we can see, the 

talent demand of e-commerce is closely related to the increasingly extensive industries 

and fields involved in e-commerce, more and more enterprises involved, wider and 

wider business scope, expanding transaction scale and increasing number of 

employees. Also because of this, some predict, "at present domestic electronic 

commerce talent gap as high as 65%", even in the domestic e-commerce with 

characteristics of leading group vice President of the above figure, also made "as 

China's e-commerce matures, is expected in the next few years, electronic commerce 

talented person demand will still showed a trend of the geometric growth" judgment. 

Obviously, such a judgment, compared with the actual market demand, contains 

obviously exaggerated elements and cannot be fully recognized. 

 

4. Risks in the operation of reed e-commerce training platform website 

4.1 technical development risk analysis and countermeasures of reed e-commerce 

training platform website 

Today's rapid development of science and technology, technology update fast, 

people's lifestyle change is also relatively fast; Information update speed lags. 

Measures: 

Do a good job in website promotion and publicity, increase the popularity of the 

website to speed up the update of the website; Reward timely information feedback 

channels, keep abreast of technology and information trends. 

 

4.2 risk analysis and countermeasures of market changes of reed e-commerce training 

platform website 

With the development of the economy, the corresponding fee standard will change, 

some training personnel loss. 

Measures: 

Further market research, the first time to grasp consumer demand, innovative 



Volume 6 Issue 2 2019 

   69 

knowledge and services. 

 

4.3 capital turnover risk analysis and countermeasures of the website of reed 

e-commerce training platform 

Team capital turnover, temporary shortage; 

The website lacks popularity, the income decreases gradually; 

Measures: 

Borrow short-term money from Banks or introduce venture capital or private loans 

again; 

If the company's capital chain is completely broken, it means that the company has 

entered into a financial crisis and is facing the danger of bankruptcy at any time. At this 

time, it can only be liquidated or transferred to others. 

Conduct detailed market research, improve technology, launch new services, and 

increase publicity. 

 

5. Conclusion 

From the perspective of future development trend, e-commerce is a professional field 

with strong operability and emerging new models. Therefore, e-commerce major 

should emphasize the cultivation of practical talents and pay attention to the cultivation 

of students' practical ability and innovation ability. This is not only related to the growth 

of students, more conducive to the benign development of electronic equipment. 

The teaching concept of "wedge" talents and "zero adaptation period" is constructed. 

In order to ensure the "theory is enough", the guiding principle of our theoretical 

curriculum system design is "big major, wide foundation", while the characteristics of 

the practical curriculum system are "multi-direction, heavy application". Theoretical 

knowledge emphasizes the broad coverage, but does not require the depth and 

accuracy of the theory; On this basis, a number of professional directions are extended, 

which require students to apply what they have learned, practice makes perfect, reach 

a certain depth and height in skills, and form professional core competence and 

personal core competitiveness. Such talents can quickly adapt to the enterprise post 

ability and quality requirements, to achieve the "zero adaptation period" on the job, 

can quickly cut into the specific position of "wedge talents". Based on the above 

considerations, we consider that e-commerce major must be built on a broad 

theoretical basis by integrating theoretical teaching, practical teaching and 

employment positions. This is determined by the characteristics of e-commerce major 

itself. Practical teaching should be based on a broad theoretical basis, expand a 

number of professional direction, highlight the professional characteristics, skills 

requirements due to the direction and different, do not be greedy for more, do not 
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make big and empty, more do not make small and empty; Different professional 

direction in practice ability training, be sure to reach a certain height and proficiency 

level, in order to cultivate the ability to adapt to the strong, can quickly cut into the 

corresponding "e-commerce post" wedge talents. 
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