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Abstract: Traditional media literacy can no longer meet the needs of the public in the 

era of social media. From the perspective of positive psychology, it is a new way to 

construct college students' positive media literacy. From the four aspects of media 

virtue, positive media emotion, positive media relationship, and media purpose and 

significance perception, this paper deeply analyzes the current situation of "post-90s" 

or "generation Z" college students' positive media literacy, and proposes training 

strategies. 
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1. Introduction 

With the development of social media, the importance of media literacy has been 

further highlighted, and its connotation and adaptable subjects have been 

continuously expanded. The concept of "media literacy" as an academic category 

originated from the word "cultural literacy" in the book " Culture and Environment: 

Cultivation of Critical Consciousness"  written by British scholar F.R.Lewis and 

D.Thompson in 1933, which means: in order to maintain traditional values and 

traditional culture, we oppose popular culture in mass media. In 1992, the media 

literacy center of the United States gave a definition: media literacy refers to people's 

ability to choose, understand, question, evaluate, create and produce, and respond to 

various media information. In China, there is a consensus that media literacy refers to 

the ability of audiences to interpret and criticize various kinds of information and to 

use media information for personal life and social development. Media literacy is the 

foundation of understanding positive media literacy[1]. 
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2. Positive media literacy 

Many domestic scholars put forward the "multi-subject literacy theory" from different 

perspectives, dividing the subjects of media literacy into the public, media operators 

and government agencies, and defining the connotation of different subjects' media 

literacy. The three subjects exist simultaneously and depend on each other, forming a 

balanced and positive information communication system. Social media provides a 

platform for multiple subjects to express themselves. The visibility of such expression 

becomes a channel and way for subjects to realize their identity. This kind of multi-

subject consensus between the media literacy that we call it positive media literacy. 

Positive media literacy is proposed by Hong Kong scholar Y.L.Li who based on the 

happiness technique factors of positive psychology. She integrates media literacy 

education with positive psychology to cultivate happy young people, especially in the 

face of negative news, to learn positive thinking, spread positive behaviors, obtain 

positive feelings, promote consensus among subjects, and enable subjects to obtain 

happiness[2]. 

Positive media literacy is a result of the subject's compliance with the driving force of 

virtue pursuit on the basis of the subject's awareness of the need of self-virtue 

dissemination, and the conscious need of the subject's positive dissemination effect. 

Four characteristics of positive media literacy: 1. Media virtue. Social media provides 

a platform for the subject to visualize virtue, and the subject has the opportunity to 

construct the image of positive media virtue. 2. Positive media emotions: subjects can 

spread positive media emotions under their positive media motivation, and have the 

ability to initiate and spread positive emotions in the field of communication. 3. Positive 

media relations. Positive relationships are an important source of subjects' happiness. 

Under positive relationships, subjects can experience more positive emotions and 

improve virtues and positive personality traits. 4. Actively perceive the meaning and 

purpose of media.y. Users learn to mobilize self-media resources to construct self-

media value[3-4]. 

The protagonist of social media is the user, including multiple subjects. College 

students as a special group deserve attention. Cultivating college students' positive 

media literacy is of great significance to the ideological and political education in 

colleges, the construction of a clean and upright cyberspace and the promotion of 

harmonious social development. 

 
3. "Self-portrait" of college students 

According to the 43rd CNNIC"Statistical Report on the Development of The Internet in 

China", Chinese Internet users are mainly young and middle-aged groups, among 

which the Internet users aged 20-29 years old account for the highest proportion, 
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reaching 26.8%, and students account for the largest proportion, accounting for 

25.4%. College students account for 18.6 percent of the total. Among them, the 

average number of mobile phone apps for Internet users aged 20 to 29 is 45. The 

healthy development of Internet entertainment, music, literature, game demand is 

stable. The number of short video users and shared travel users has increased. The 

above characteristics of the Internet generally reflect the general characteristics of 

college students' use of network behavior. Weibo, WeChat, QQ, BBS, Tik Tok short 

video and other social media platforms have increasingly become college students' 

favorite ways of expression and communication. The social media has changed the 

way that college students communicate, live, think and concept, which has a great 

impact on their value orientation. It can be said that social media is a channel for 

college students to write feelings, communicate, build self-image and obtain 

information. However, Social media promotes the spread of rumors and fake news, 

leading to the arrival of the post-truth era, information cocoon room, cognitive 

solidification, group polarization, extreme views, emotional network violence, moral 

collapse, value distortion and so on. These hinder the harmonious development of 

society. Faced with the lag of traditional media literacy, college students' positive media 

literacy is particularly important on the social media platform[5]. 

 
3.1 Ideological characteristics of contemporary college students in social media age. 

The social media usage behavior of college students has a great influence on social 

media communication. "Post-90" or "Generation Z" college students are the network's 

indigenous people. They have distinctive ideological characteristics. 

(1) Active and motivated, but vague ideals and beliefs. 

Generally speaking, "post-90s" or "generation Z" college students (For short, 

contemporary college students) are proactive in their thinking, pay high attention to 

the society, the country, the party and policies, and have a strong willingness to 

participate this. However,they also have some misunderstandings about ideal 

beliefs,for example, the ideal thinking is insufficient, the political discernment ability is 

lacking, the society especially political participation is emotional, and showing 

impetuous and aggressive behavior. 

(2) Values are diversified, self-centered and pragmatic, but utilitarian tendency is 

obvious. 

College students' world view, outlook on life and values are in the stage of 

development and cultivation.Their life values are easily influenced by the external 

environment, with greater volatility, multi-value, self-oriented, pragmatic, but the 

trend of utilitarianism is obvious. 

(3) Independent and optimistic, but egocentrism is obvious. 
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The socialist market economy environment makes them independent ,optimistic, and 

have a sense of independence. The network environment makes them broad-minded 

and confident.But they pay too much attention to their own feelings and tend to be 

self-centered. 

(4) Facing the dilemma of moral choice, the thought and behavior are lack of unity. 

Because of the impact of information globalization, multiple moral values and 

ideological cultures are in conflict with each other, which leads to the conflict of 

intrinsic values of contemporary students. Finally, a complex moral ecology is 

formed.In addition, egoism and utilitarianism make contemporary college students in 

a state of confusion in their moral choices. They have a clear understanding of moral 

concept, but there are many doubts in moral thinking, hesitation in moral practice and 

lack of moral behavior. They can agree with the moral standards advocated by the 

society, but may not be internalized into the standards of individual behaviors, and 

they may admit the rationality of morality, but may not practice it in life, showing the 

inconsistency of thoughts and behaviors. 

(5) The network technology level is high, but the media concept lags behind. 

The Internet has become an important tool in their daily interpersonal communication, 

learning and life, and a way of life for them. They have high technology and level of 

using network media, but lack of awareness of media and information judgment. This 

can lead to some cyber problems and even make them the driving force of cyber 

crimes. Under the circumstance of lacking media literacy of contemporary college 

students,and the cultural background of carrying forward the core value of socialism, 

the cultivation and shaping of positive media literacy becomes an important factor. 

 
3.2 Positive media literacy of college students in the social media age. 

The connotation of media literacy in the era of traditional media is still important today, 

but with the advent of the era of social media, the boundary between media 

communicator and receiver becomes blurred. Traditional "critical" media literacy has 

been unable to meet the needs of users. Under the background that our country 

vigorously advocates "socialist core values", traditional critical media literacy cannot 

match the development of social media age.In the perspective of positive psychology, 

positive media literacy tends to internalize morality, guide the unification of thoughts 

and behaviors, and guide users to use positive emotions, change their thinking, 

suppress negative emotions, stop online catharsis, and learn positive emotions such 

as happiness, love, hope and gratitude. Especially in the era of social media, network 

violence, rumors, pornography, negative public opinion, group polarization and post-

truth have produced a great negative impact. Positive media literacy is important. 

(1)The spread of rumors in the post-truth era,which leads to negative media emotions. 
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The Oxford dictionary defines "post-truth" as "emotion influences public opinion more 

than objective facts". The main role of media communication is to stir up emotions 

and reinforce prejudices. Its influence exceeds the influence of objective facts on 

people, who only care about emotions or opinions, regardless of facts and reasons. 

According to American sociologist G.w.allport and L.postman's rumor formula: R＝I×A. 

Among them R= Rumor, I= importance, A= ambiguity. This formula indicates that the 

occurrence of rumor is related to the importance and ambiguity of the event involved 

in rumor. In the era of social media, rumors spread in fragmented forms, which tend 

to obscure events and generate one-sided views. Because of the fast propagation 

speed, it will do great harm to the society and the parties concerned. It has been 

shown that the spread of rumors is accompanied by uncertainty, insecurity, fear, 

anxiety, hopelessness, powerlessness and other negative emotions. These negative 

emotions lead people to lack of self-judgment, lead to blind obedience and 

inappropriate behavior, For example" Rumours of maggots in oranges", which resulted 

in severe unsalable citrus, could cost 1.5 billion yuan. Rumors abound on we-media 

platforms, which have exerted a great influence on the public and society. Due to the 

lack of positive media literacy, the public is influenced by negative media emotions, 

such as anxiety and fear, leading to adverse consequences. 

(2)Algorithmic recommendation technology leads to a cocoon of information that leads 

to negative media relations. Recommendation algorithm is based on some behaviors 

of users, through some mathematical algorithms, to infer what users may like. 

Information cocoon room refers to the phenomenon that people will be habitually 

guided by their own interests, thus shackling their lives in the "cocoon room" like a 

cocoon. In the era of big data, algorithms technology realize intelligent and customized 

dissemination of information. This also leads to the strengthening of self-inherent 

prejudices and preferences, the strengthening of the inherent value system and the 

way of thinking. It is difficult to accept heterogeneous information and different ideas, 

which hinders the formation of social communication and multi-ideas.In the era of 

social media, the reinforcement of inherent value is a kind of blind optimism, which is 

contrary to the realistic optimism in positive personality. It can be said that the 

negative expression of personality in positive media literacy leads to negative media 

relations. 

(3) The group polarization of network leads to negative media meaning perception. 

Group polarization refers to that members of the community have some kind of opinion 

bias at the beginning, and finally form extreme views, which trigger negative network 

public opinions and lead to social panic. Group polarization is a negative media 

experience and media sense of perception caused by the lack of rational thinking of 

the public, coupled with the extreme and misleading information. 

https://yazhouhuayuanaj.fang.com/bbs/1210029915~-1/142323093_142323093.htm
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(4) Emotional Internet violence is a negative media morality. Internet violence is a 

form of violence with serious harm and bad influence. Cyber-violence is a form of 

violence that is harmful and badly affected. It is a kind of defamation, violation 

of honour and inflammatory speech on the web. Cyber violence can damage the 

reputation of the party concerned, and is an emotional communication that distorts 

the value and violates the moral and legal bottom line. Irrational human flesh search 

is a major type of internet violence, and value of extreme distortions, but also a 

negative media use behavior. 

In the era of social media, college students' declining media morality, negative 

emotions of anxiety and fear, opinionated media relations, weak media sense 

perception and other negative influences, which need to be solved by positive media 

literacy. Under the advocacy of the core values of socialism with Chinese characteristics, 

it is of great significance to enhance the positive media literacy of college students, to 

curb the spread of chaos in the age of social media, and to have a clear atmosphere 

in cyberspace. 

 
4. Ways to develop college students' positive media literacy. 

(1) Positive media literacy education should be included in ideological and political 

education courses. 

In the face of many negative influences in the era of social media, college students' 

positive media literacy is a necessary accomplishment for talents and a new idea for 

the reform and development of college education. We will combine positive media 

literacy with political science, education, communication, psychology, sociology and 

law to broaden the channels of positive media literacy. At the same time, the 

curriculum of positive media literacy should be included in general education to 

cultivate the positive psychology and emotions of college students from the aspects 

of media ethics, positive emotions, positive personality, humanistic qualities, self-worth 

construction and ideals and beliefs. Colleges and universities should strengthen 

ideological education, internalize aesthetic and moral education into practical actions, 

and promote the unity of students' thoughts and behaviors. Colleges and universities 

should pay attention to mental health education and cultivate students' sunny and 

healthy mentality and positive personality. 

(2) College campus multimedia platform to jointly carry out publicity work, guide 

college students to carry out active practice activities of media literacy. 

In the second classroom activities in colleges and universities, we should guide 

students to carry out active media literacy practice. Schools can invite well-known or 

senior media workers to come into the campus and tell college students about the 

process of media information collection, production and dissemination, so that college 

https://cn.bing.com/dict/search?q=is&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=a%20kind&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=defamation&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=,&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=violation%20of&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=violation%20of&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=honour&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=and&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=inflammatory&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=speech&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=web&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=Value&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=extreme&FORM=BDVSP6&mkt=zh-cn
https://cn.bing.com/dict/search?q=distortions&FORM=BDVSP6&mkt=zh-cn
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students can understand the communication mechanism of social media, the 

production and dissemination process of media and information, and improve their 

understanding of media. Meanwhile, various forms such as campus BBS, baidu post 

bar, new media platform, radio station, publicity board and campus activities are 

utilized to improve the media literacy ability of college students. This allows them to 

correctly perceive the purpose and meaning of the media, and to construct a valuable 

self-image and positive interpersonal relationships. 

(3) Universities, society and government should coordinate to develop positive media 

literacy. 

Colleges and universities should actively cultivate teachers with positive media literacy. 

Although there are fewer courses on media literacy and fewer education on positive 

media literacy in domestic colleges and universities, we can learn from the educational 

ideas and methods of mature countries abroad. Social organizations, especially media 

organizations, can organize students to visit studios so that they can understand the 

process of production and communication of information and improve their practical 

experience. Under the background of advocating the practice of socialist core values, 

the country should organize institutions of all social parties and integrate various 

resources, to promote the education and cultivation of positive media literacy, and to 

provide institutional guarantee for the society. 

In the era of social media, positive media literacy is conducive to the subject's practice 

of positive communication behavior and self-improvement, while the positive 

communication behavior and the subject's virtue will bring about a harmonious co-

existence environment of "human-media". In colleges and universities, improving the 

positive media literacy of college students is conducive to solving the dilemma of 

ideological and political education in colleges and cultivating healthy and happy 

contemporary college students with both virtue and talent. Positive media literacy can 

make the subject more inclined to communicate the content with public spirit and 

interest. It also creates a positive media lifestyle for the subject himself, promotes the 

establishment of positive social relations, solves the communication dilemma, and 

makes the internalization of socialist core values into the public consensus. 
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