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Abstract: Affected by the epidemic situation of COVID-2019, the development of 

Zigong colorful lantern culture industry is facing the biggest difficulty in more than 30 

years. The foundation of the formation and development of Zigong colorful lantern 

culture industry is to hold traditional festival, cultural and artistic activities. The ban 

on people gathering makes it impossible to hold a festival in which visitors should be 

at the festival site. New grafting with related industries is an important choice for 

colorful lantern enterprises to get out of the predicament. In this process of grafting, 

the enterprises should learn from the “Disney” continuously, the classic representative 

of the world cultural industry and the cultivation of high-end talents belonging to the 

cultural industry of Zigong Colorful Lantern Festival becomes an essential job. 
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1. Introduction 

Affected by the global epidemic of new coronavirus pneumonia, China and the world 

have experienced the profound impact of a public health and safety emergency caused 

by the virus since the Spring Festival of the Chinese Lunar New Year of Rats in 2020. 

In terms of cultural tourism, some new or far-reaching phenomena have emerged. 

Zigong colorful lantern culture industry is faced with the unprecedented difficulty after 

Zigong Colorful Lantern Festival has been famous for more than 30 years. To find a 

breakthrough and seek a new path, we must start deep thinking. 

 

2. The understanding of Zigong colorful lantern culture industry 

The foundation of the development of Zigong colorful lantern culture industry is the 

world-renowned modern folk festival--Zigong colorful lantern festival. It can not be 

denied that the existing achievements that the cultural industry of Zigong colorful 
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lantern has made and the existing scale of the enterprises and employees formed are 

based on the “Zigong Colorful Lantern Festival”. To ensure that the "Zigong Colorful 

Lantern Festival" continues to maintain the reputation of the "world's first colorful 

lantern festival", Zigong colorful lantern culture enterprises is the important premise 

to overcome the difficulties and help each other during the most difficult times. In 

2020, Zigong Colorful Lantern Festival has been moved from Zigong colorful lantern 

park, which is familiar to the audience, to the new park named "Chinese Colorful 

Lantern World", located in the new urban in eastern Zigong. With the change of the 

colorful lantern festival venue, the visual artistic feeling of the audience has been 

changed greatly, and the cultural feeling of Zigong Colorful Lantern Festival formed in 

the past 30 years has been changed profoundly as well. There is a huge difference 

between the new site and the old environment. It will take a long period of time, at 

least three or five years or more, for the organizers of the colorful lantern festival as 

well as the design units of the colorful lantern scheme and the colorful lantern 

production units, to find the best planning principles of the park and the creative rules 

of the colorful lantern, and find the design method of the colorful lantern with less 

investment and relatively large visual impact so as to continue and expand the new 

artistic features.  

 Zigong colorful lantern culture industry owns the new and old intertwined features. 

Zigong colorful lantern culture industry is a modern folk festival (exhibition) culture 

industry which depends on Zigong Colorful Lantern Festival. The traditional festivals, 

especially the cognition and experience of Lantern Festival on Jan. 15 of lunar calendar, 

are the main social and cultural basis for holding Zigong Colorful Lantern Festival and 

Zigong colorful lantern culture enterprises to go out to contract the colorful lantern 

festival business. In case there is no festival, no colorful lantern festival or Spring 

Festival, Zigong colorful lantern festival will lose the meaning of existence, and Zigong 

colorful lantern culture enterprise will lose the reason for existence. In the Spring 

Festival of 2020, after the outbreak of the COVID-2019 pneumonia epidemic, the state 

suspended all unnecessary public activities, including public cultural activities, based 

on the need of the prevention and control situation. Chinese Spring Festival and Jan. 

15 Lantern Festival’s life and customs were suddenly interrupted, Zigong Colorful 

Lantern Festival can not be held. Later, Zigong Colorful Lantern Festival re-launched 

in late April and early May and lasted for a month. But those who come to the site can 

clearly feel the obvious "deterioration" flavor of the festival because the 2020 Spring 

Festival and Jan. 15 Lantern Festival have passed. It can be said that the cultural 

tradition of the Chinese nation and the cultural habits of the Chinese people's collective 

identity are the essential cultural marrow for the Zigong Colorful Lantern Festival and 

Zigong colorful lantern enterprises to continue to develop. If there is the lack of 
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cultural bone marrow, Zigong Colorful Lantern Festival and Zigong colorful lantern 

enterprises will not only lose culture, but also lose life, and can only wait for death.  

Moreover, it must be soberly recognized that we live in the reality of a globalized,  

diversified and world-integrated destiny community. Leading the whole country and 

going to the world have become the objective basis and real situation of the 

continuous development of Zigong colorful lantern enterprises. Constantly integrating 

into the present life and designing and making colorful lanterns in the actual demands 

of the ever-changing life of the present in the real situation to maintain the market 

advantages and expand the new market space is a problem that must be solved for 

the further development of Zigong colorful lantern culture industry. While maintaining 

the excellent quality connotation of Chinese culture tradition, changing into a 

fashionable cloth and continuously grafting with related industries to obtain new 

development opportunities are the first task faced by Zigong colorful lantern culture 

enterprises, including the organizers of Zigong Colorful Lantern Festival.  

 

3. The content and essence of Zigong colorful lantern culture industry 

The current situation is plagiarism is still widespread within the colorful lantern 

industry. This is one of the important manifestations of the increasingly fierce 

competition within the industry, and it is also recognized as one of the important 

reasons for restricting its own sustainable development. It is necessary to solve the 

problem of "plagiarism" constantly and realize the "content" production of Zigong 

colorful lantern culture industry itself through effective cooperation with related 

industries and effective grafting through some special or specific channels.  

Cultural industry is a special form or mode of production activities of labor products, 

and its core is the production that embodies the significance and value of cultural 

innovation. Zigong colorful lantern culture industry can form enterprise group and can 

gather industrial workers group, the reason is Zigong colorful lantern production still 

has no or can not enter the full mechanization, automation, and integration state so 

far. The author believes there is no need to enter the production line like ordinary 

industrial or civil products because the colorful lantern is the traditional folk craftwork, 

craftwork or craftwork product. Without hand-making, it is difficult to maintain the 

Zigong colorful lantern art and the industrial workers groups. It is necessary to further 

strengthen and expand the handicraft production characteristics of Zigong colorful 

lantern by preserving and continuing the cultural blood of Zigong colorful lantern. Of 

course, the handicraft here is definitely not a simple repetitive handicraft labor, but a 

handicraft labor with aesthetic value.  

It must be emphasized that the existence form of cultural industry can not be 

separated from culture. Cultural industry is a social activity characterized by the 
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production and supply of spiritual products and cultural products, and the production 

aims at meeting the cultural consumption or cultural needs of the broad masses of 

the people. It is a special labor with cultural creation significance, value, behavior and 

so on. Without culture, especially without innovative and creative culture integrated 

into the three core links of Zigong colorful lantern production including the plan of the 

colorful lantern exhibition, the creative design of the colorful lantern and the 

production of the colorful lantern, plagiarism can not be eliminated, and the cultural 

competitiveness of the Zigong colorful lantern enterprise cannot be effectively 

promoted.  

Effective grafting with related industries is an effective way to promote the cultural 

consumption of Zigong colorful lantern. This is a topic that has been fully developed 

in the past five years but still needs to be explored in depth. At present, the agency 

right of the famous cultural image of the world famous cultural enterprises, including 

Disney’s "Mickey Mouse" and "Donald Duck", has been obtained by Zigong 

representative colorful lantern companies through copyright award and other related 

legal channels, which means, in a certain field, somewhere or some kind of colorful 

lantern festival, Zigong colorful lantern culture enterprises can use these artistic 

shapes, namely, can make colorful lanterns with the appearance of these figures. But 

what can not be complacent is the ownership of these images is not our Chinese, not 

our Chinese enterprises’, and its representative culture is not Chinese culture. Its 

spread of ideological values and core cultural ideas more or less has its own national 

position. Therefore, when we use these cultural and artistic elements, we actually 

propagate the culture of other townships and other countries, although we have 

earned money and gained popularity, in fact, we have lost the autonomy and initiative 

of culture, especially the original cultural creativity belonging to the Chinese. There is 

a representative case in the art circle in China: Zhang Guangyu's art exploration road 

of "Picasso" plus "City God’s Temple". The representative achievement of this case is 

the popular Prince Nezha's Triumph Against Dragon King cartoon. This is new Chinese 

animation art classic works created by the Chinese after absorbing the nutrition of 

foreign art. To integrate into the current animation and film market, mobile game 

market, rural ecotourism market and so on can be the development direction of Zigong 

colorful lantern culture enterprises.  

 

4. The current tasks 

In the context of the integration of national culture and tourism industry, to continue 

to maintain the original festival (holiday) folk exhibition market is the basis. Under this 

premise, it is necessary for enterprises to continuously intervene, integrate and then 

participate, and even influence and dominate the production and cultural services of 



Volume 7 Issue 6 2020 

   5 

a certain region, a certain product or a certain type of cultural products in order to 

provide effective support for the multi-dimensional development of enterprises. 

The main body of cultural production is a high-quality cultural person, as far as the 

current development of Zigong colorful lantern culture industry is concerned, the 

shortage of talents is still a key problem restricting its further development. Restricted 

by objective conditions, the cultural talents in Zigong, especially the high-level talents 

of art design and exhibition theme planning who can meet the needs of the 

development of colorful lantern culture industry, have been in a lack of state. For a 

person who is involved into this industry first, then learns the industry, understands 

the industry and becomes the professional elite of this industry, I personally think 

he/she at least needs 8 to 10 years’ experience. In this process, he/she needs to go 

through various internal and external conditions such as industry development, market 

fluctuation, enterprise integration and family establishment. Therefore, it is necessary 

to repeat the old saying, "respecting knowledge and talents". Colorful lantern culture 

enterprises and local governments should continue to provide forward-looking and 

multi-directional support for training the young and middle-aged talents in the industry 

and make them stand out. When conditions permit, the industry itself and the relevant 

government functional units must adhere to a series of activities with training 

attributes. Through brainstorming and common efforts to inject useful knowledge and 

information into the training of colorful lantern professionals, only in this way, can 

make the future leaders of Zigong colorful lantern not beat by the producers of cultural 

products, the managers of cultural enterprises and the leaders of cultural creativity in 

Beijing, Shanghai and Guangzhou and other cultural concentrated regions. 

At present, the representative enterprises of Zigong colorful lanternculture have 

successfully integrated into the modern festival cultural activities of western 

countriesand have achieved commendable social benefits, including the United States, 

Britain and France, with the help of the famous cultural achievements of Zigong 

Colorful Lantern Festival. However, due to the attribute of “visiting the site in person” 

of Zigong colorful lantern festival, Zigong colorful lantern industry, in the face of the 

COVID-2019 epidemic, feels helpless and difficult in the 2020 Spring Festival. The 

relevant industrial development plans and ideas that began to be discussed five years 

ago have not really been realized. Therefore, the industry has to enter the 

uncomfortable dormant hibernation stage. This is a problem that "Zigong Colorful 

Lantern Festival", of course, also the national colorful lantern festival, and even the 

world-wide cultural festival activities, must solve. At this time, we can once again 

examine the case of "Disney", its foundation and mode of the formation and 

development of its enterprises and brands are not only the basic yardstick of the 

development of the world's cultural industry, but also provide the research object for 
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the further development of the cultural enterprises of Zigong colorful lantern. When 

economic strength permits, it is important to intervene in a non-lantern project or non-

lantern production field. Here, pertinence is specially emphasized, that is, colorful 

lantern enterprises, in the premise of ensuring no loss, through cross-industry 

management and obtaining ownership, discourse and leading power in the process, 

can effectively expand the industrial form and find more real life scenes and cultural 

habits for Zigong colorful lantern production and exhibition.  

 

5. Conclusion 

Under the realistic demands of constructing Chengdu-Chongqing Twin Cities Economic 

Circle, with the rapid improvement of transportation infrastructure in the west China, 

the links between Zigong and Chengdu, Chongqing and the surrounding areas of 

Sichuan Basin will continue to improve. Based on the full integration of cultural tourism 

into the reality requirements, it is possible for colorful lantern enterprises to organize 

and undertake various cultural and artistic activities related to the colorful lantern 

through various forms and channels and in all kind of scenic spots, tourist destinations. 

In this process, a culture with independent intellectual property right must be created-

-commercial brand so as to maintain the reputation of "Zigong Colorful Lantern 

Festival" as the “first colorful lantern in the world” and to seek more development 

opportunities and market space for itself.  
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