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Abstract: Under the background of Internet plus, with the rapid development of 

information economy, e-business is advancing steadily with good momentum. As a 

new driving force of rural economic development, rural e-commerce provides a new 

way to promote farmers' income and promote agricultural economic development. 

This paper first analyzes the current situation of rural e-commerce development in 

Anhui Province, combined with the analysis of "e-commerce + poverty alleviation", "e-

commerce + entrepreneurship" and "e-commerce + industry" in the optimization and 

upgrading of rural e-commerce, and then analyzes the problems faced in the 

optimization and upgrading of rural e-commerce in Anhui Province. Finally, the paper 

proposes the way to optimize and upgrade rural electric business under the 

background of "Internet plus". 
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1. Introduction 

At present, with the continuous popularization of the Internet, rural e-commerce has 

developed rapidly with its own advantages, shortening the distance between urban 

and rural areas. At present, socialism with Chinese characteristics has entered a new 

stage and a new era. China is in a shift period. As the driving force of agricultural 

economic development, rural e-commerce presents a series of new characteristics. 

Facing the new development environment and requirements, rural e-commerce has 

gradually turned to high quality and high level as the development goal. In 2019 No. 

1 central document focused on agriculture, rural areas and farmers, and put forward 

the strategic direction of "priority development of agriculture and rural areas". The 

rural electric business providers should continue to develop e-commerce into rural 

comprehensive demonstration, and implement the "Internet plus" agricultural 
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products out village project. The document also gave important instructions to [1], 

such as logistics, infrastructure, and so on. As a traditional agricultural province, the 

development of agricultural economy in Anhui Province plays an important role in the 

overall development of social economy. Through the research of this paper, we hope 

to put forward corresponding countermeasures for the existing problems in the 

optimization and upgrading of Anhui rural e-commerce, adapt to the current economic 

development background, and promote the high-level development of Anhui rural e-

commerce. 

This paper mainly collects data and analyzes the data through the network, analyzes 

the current situation of rural e-commerce in Anhui Province, studies the mode applied 

in the optimization and upgrading of rural e-commerce, finds out the obstacles 

encountered in the optimization and upgrading of rural e-commerce, and finally puts 

forward corresponding countermeasures for the problems encountered in the 

optimization and upgrading of rural e-commerce in Anhui Province. 

 

2. Development Status of Rural E-commerce in Anhui Province 

Socialism with Chinese characteristics has entered a new era, which is a new historical 

orientation of China's development. With the advent of information and intelligence, 

people are more and more used to using network equipment to facilitate their life. 

Online shopping is changing people's consumption habits and developing the behavior 

of purchasing goods from offline to online, which is more and more convenient for 

people's life, which mainly benefits from the development of e-commerce. The 

development of urban e-commerce is becoming more and more mature, and the 

development of rural e-commerce has become a huge market to be developed. As an 

important part of promoting rural economic development, it is the general trend to 

develop rural e-commerce in the new era. Anhui Province has also responded to 

national policies in time to vigorously develop rural e-commerce, bring good benefits 

to rural residents, increase farmers' income and promote local rural economic 

development [2]. 

2.1 Current situation of network sales of rural products 

With the development of rural e-commerce in various counties and cities in Anhui 

Province, rural e-commerce is developing faster and faster, and the network sales of 

rural products are also increasing year by year. According to the data released by the 

people's Government of Anhui Province, the network sales of rural products in Anhui 

Province in 2017 was 25 billion yuan, the network sales of rural products in 2018 

exceeded 40 billion yuan, and the network sales of rural products in 2019 reached 

53.6 billion yuan. From the data, we can intuitively see that the rural products in Anhui 

Province show a straight-line upward trend, and the network sales scale of rural 
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products is expanding year by year. In 2018, Zhejiang Province was far ahead of other 

provinces with 35.7% of retail sales. The top five provinces are basically in the eastern 

region, and Anhui Province ranks eighth in the country. Anhui's rural online retail sales 

are not at the top of the national ranking, and there is still a large gap with the 

developed cities in the East [3]. 

2.2 Current situation of rural Internet coverage 

The development of e-commerce is based on the popularity of the Internet. According 

to Mekaff's law, the network is external, that is, the value of the network is directly 

proportional to the square of the number of network users. The higher the popularity 

of the Internet, the more smooth the development of rural e-commerce. According to 

the statistical report on China's Internet development, as of March 2020, the number 

of rural Internet users in China was 255 million, accounting for 28.2% of the total 

Internet users, an increase of 33.08 million compared with the end of 2018. The scale 

of Chinese Internet users directly affects the development of the consumer market 

and provides a cornerstone for the development of e-commerce. Rural Internet 

coverage is the primary problem to be solved in the development of rural e-commerce. 

The Anhui provincial government actively responded to the central government's 

policy on the construction of rural e-commerce and made efforts to provide a good 

environment for the development of rural e-commerce in Anhui Province. In recent 

years, under the leadership of governments at all levels in Anhui Province, the rural 

coverage of Anhui Province has been improved, and two batches of general telecom 

service pilot projects have been completed, covering 3529 administrative villages and 

3512 health centers in 9 cities such as Hefei and Fuyang. In 2971 rural schools and 

3015 rural bookstores, after the completion of the project, the average user access 

rate exceeded 70mbps, and the average tariff decreased by more than 30% [4]. At 

present, 100% of the administrative villages in Anhui Province are fully connected to 

the optical fiber and 4G network, which provides a guarantee for farmers to develop 

e-commerce, thus promoting the local rural coverage, and providing a strong way to 

support the rural e-commerce from scratch and then from good development to 

excellence. 

2.3 Development status of rural e-commerce logistics 

With the rapid development of e-commerce in Anhui Province, new requirements are 

put forward for rural express logistics. According to statistics, during the Eleventh Five 

Year Plan and the twelfth five year plan, Anhui Province applied to the central 

government for more than 6 billion yuan to speed up the construction of rural roads 

and make it easier for agricultural products to be sent to different regions. Anhui 

provincial government has also repeatedly put forward the idea of developing rural e-

commerce logistics, formulated plans, and gradually established a complete rural e-
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commerce logistics system. In 2017, Anhui Province completed the 21000 km rural 

road unblocking project, basically covering villages in the province, and built roads, 

which greatly facilitated the travel and transportation of villages in Anhui Province. In 

2018, Anhui provincial government implemented the opinions of the general office of 

the State Council on reducing logistics costs and increasing efficiency to promote the 

real economy, and achieved practical results in reducing logistics costs. It established 

some comprehensive logistics hubs to reduce rural e-commerce logistics costs and 

improve logistics distribution efficiency. In 2019, with the continuous development of 

rural e-commerce in Anhui Province, the optimization of all aspects of rural e-

commerce will be carried out to achieve the overall upgrading of rural e-commerce, 

which puts forward new requirements for rural e-commerce [5]. 

 

3. Optimization and Upgrading Mode of Rural E-commerce 

With the continuous development of the Internet era, rural e-commerce has promoted 

the rapid development of rural e-commerce. After the initial development, some areas 

have formed a development model with regional characteristics, driving the local rural 

e-commerce to a new development stage. However, there will be problems and new 

situations in the new era. In the process of rural e-commerce development, we 

continue to push through the old and bring forth the new, innovate and explore the 

development mode to promote the optimization and upgrading of e-commerce. Now 

we analyze the innovation mode and provide corresponding suggestions for promoting 

the optimization and upgrading mode of rural e-commerce in Anhui Province. 

3.1 E-commerce + poverty alleviation 

The promotion of the government is very important for poverty alleviation. In 

particular, the targeted poverty alleviation through entrepreneurship needs the 

support and assistance of the government. In the context of targeted poverty 

alleviation, Anhui Province has increased guidance on rural e-commerce to promote 

the integrated development of rural e-commerce and targeted poverty alleviation. For 

example, Dangshan City, Anhui Province, takes e-commerce as the carrier to create a 

new model of e-commerce poverty alleviation. First, Dangshan County has introduced 

social forces in an all-round way and taken different measures in different aspects. 

The introduction of e-commerce platform provides platform support for rural e-

commerce enterprises. Farmers rely on the e-commerce platform to broaden the sales 

channels of agricultural products. At the same time, the e-commerce platform also 

actively publicizes e-commerce knowledge and provides technical training for farmers, 

so that farmers have a deeper understanding of the development of e-commerce. 

Introduce rookie logistics, Shentong, Zhongtong and other large logistics companies 

to provide logistics assistance for local farmers, so that agricultural products can be 
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delivered to consumers with quality and quantity. Introduce Ant Jinfu and other online 

payment trading platforms, give full play to the strength of all aspects of society, and 

fight a tough battle against poverty. Dangshan County won the first place in the "China 

e-commerce poverty alleviation action". Second, give full play to the role of rural 

cooperatives and create a model of "e-commerce + cooperatives + base + poor 

households". Third, create e-commerce "typical people + products + poor households". 

In the process of rural e-commerce development, select the leaders of rural e-

commerce development and let them play a leading role. The E-Commerce Association 

holds regular exchange meetings to actively guide farmers to participate, so that the 

winners can provide experience, drive the development of rural e-commerce and play 

the radiation role of typical people from point to area [6]. 

3.2 E-commerce + Entrepreneurship 

"Mass entrepreneurship and innovation" was proposed by Premier Li Keqiang in 2014. 

Later, the premier explained "mass entrepreneurship" and "mass innovation" in the 

government work report for many times, constantly creating a development 

environment for "mass entrepreneurship" and "mass innovation" and removing 

development obstacles. The e-commerce + entrepreneurship model takes the e-

commerce industry as the carrier of the development of "mass entrepreneurship and 

innovation". Under the guidance of the government, give play to the initiative and 

spontaneity of farmers, let farmers actively carry out entrepreneurial activities 

according to the advantages of local agricultural resources, and provide more 

employment opportunities for rural areas. The government provides professional 

technical guidance to those who want to learn entrepreneurial knowledge, and 

organizes innovation and entrepreneurship competitions to stimulate farmers' 

entrepreneurial enthusiasm in the form of competitions and improve farmers' technical 

understanding of the actual operation of e-commerce. E-commerce + 

entrepreneurship not only drives local economic development, but also increases rural 

employment opportunities, which plays a very important role in alleviating the serious 

brain drain in rural areas. On the one hand, it can also attract college students and 

young migrant workers to return home and promote local rural economic development. 

To promote the development of "e-commerce + entrepreneurship", efforts need to be 

made in the following three aspects. First, improve the rural e-commerce governance 

system. Lower the threshold of e-commerce entrepreneur access system, reduce the 

items of administrative examination and approval in entrepreneur registration, and 

ensure the fairness and fairness of administrative examination and approval. 

Strengthen the standardization of farmers' e-commerce management system, and 

establish and improve relevant laws and regulations. Afterwards, strengthen 

supervision and promote the healthy and efficient development of rural e-commerce. 
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Second, strengthen rural e-commerce capital entrepreneurship support. Capital is very 

important for the initial development of entrepreneurs. The rural commercial bank and 

the Agricultural Bank of China reduce the loan interest rate in terms of credit for 

entrepreneurial e-commerce, and the government gives preferential support in terms 

of Taxation to increase the initial financial support for entrepreneurial e-commerce. 

Third, promote farmers' awareness of innovation and entrepreneurship development 

and create a good entrepreneurial atmosphere. Entrepreneurship not only needs the 

support of external government policies, but also the awareness of farmers' 

spontaneous desire to start a business is very important. Farmers' spontaneity has this 

strong internal vitality. 

3.3 E-commerce + industry 

The mode of "e-commerce + industry" will change the traditional development mode 

of characteristic industries, rely on the rural e-commerce platform, accelerate the 

development of agricultural modernization, the characteristics of cultural industry and 

the diversification of tourism industry. Promote local farmers' integration and planning 

of characteristic resources, encourage farmers to actively contact e-commerce 

platforms, and vigorously expand rural e-commerce sales channels. Give full play to 

the advantages of local rural characteristics, promote rural brand construction, and 

highlight rural characteristics and localization. First, E-commerce + agriculture. Anhui 

Province can learn from the model of "e-commerce + industry", rely on the rural e-

commerce platform, accelerate the modernization of agriculture in Anhui Province, 

actively guide local farmers to understand the e-commerce platform, and effectively 

improve the difficulty of selling local agricultural products through the development of 

e-commerce platform. And strengthen the close cooperation among farmers, e-

commerce platforms and cooperatives, rely on the development advantages of local 

characteristics, cultivate local characteristic agricultural product brands, enhance the 

competitiveness of agricultural products in the market, and promote the increase of 

farmers' income and the development of agricultural industrialization. Second, E-

commerce + tertiary industry. Anhui Province has convenient transportation and rich 

and diverse natural resources. With the improvement of people's living standards and 

the intensification of air pollution in cities, people begin to want to return to nature 

and return to the countryside to feel the beauty brought by nature, which provides a 

development opportunity for the development of rural tourism. Farmers can 

strengthen infrastructure construction according to local conditions in combination 

with local characteristics, Publicize local tourism resources through e-commerce 

platform to attract consumers to rural tourism. E-commerce + cultural industry, 

Anhui's emblem culture has a long history and profound heritage. Actively guide local 

e-commerce enterprises to use emblem culture in agricultural products, strengthen 
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the cultivation and development of local agricultural product brands with emblem 

cultural characteristics, and jointly promote economic development. 

 

4. Problems in the Optimization and Upgrading of Rural E-commerce  

In recent years, the development of rural e-commerce in Anhui Province has 

accelerated. Through the joint efforts of the government, farmers, enterprises and 

other subjects, more and more farmers get rich with the help of e-commerce platform, 

improve farmers' income and promote the economic development of rural areas. They 

have a deeper understanding of the brand of agricultural products, and the scale of 

network sales of rural products is also increasing. However, the overall development 

of rural e-commerce in Anhui Province shows the characteristics of uneven 

development level and unbalanced regional development. 

4.1 The brand effect of agricultural products is not strong 

(1) The quality of agricultural products varies. Rural e-commerce mainly sells 

agricultural products, and the standards for agricultural products traded in e-

commerce are high. The rural economy of Anhui Province has always been influenced 

by the small-scale agricultural economy. Agricultural production is mainly small-scale 

production in household units, the supervision of chemical fertilizers and pesticides 

used in agricultural products is not high, and the production of agricultural products 

is scattered, resulting in agricultural products The quality of agricultural products is 

uneven, which is difficult to meet the requirements of consumers for high nutrition 

and pure nature of agricultural products. As of November 2019, the agricultural and 

rural system of Anhui Province has sent 34000 law enforcement personnel to inspect 

24000 agricultural production and operation enterprises and destroyed 20805 tons of 

problematic agricultural products, which shows that the quality problem of agricultural 

products in Anhui Province is still very serious. 

(2) Weak brand awareness and low degree of branding. The definition of brand refers 

to the specific differences between each different commodity provider, and this 

difference can also reduce the cost of consumer choice and bring benefits to the 

enterprise. If consumers trust the brand, they can achieve a win-win situation between 

the enterprise and consumers. In front of consumers, their impression of the product 

brand is the core of the product Heart competitiveness is very important for the long-

term survival and development of enterprises. Most rural areas in Anhui Province are 

still small-scale farmers' economic operation mode with household as the unit. The 

villagers' knowledge level is limited, lack of corresponding management and 

development ideas, the production process of agricultural products is scattered, lack 

of unified standards and norms, and the quality can not be guaranteed. The brand 

effect is not involved in the sales of agricultural products, resulting in low added value 
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of agricultural products and meager profits for farmers. There are many well-known 

agricultural product brands in Anhui Province, such as Dangshan pear, Huoshan 

Dendrobium, Huangshan Maofeng, Jinzhai Ganoderma lucidum, etc. Although these 

brands are very famous in Anhui Province, there are few agricultural products that can 

rank in the top place in the country, the strength of agricultural product brand 

construction is small, and the recognition of agricultural product brands is low, which 

hinders the brand construction of Anhui agricultural products. 

4.2 The logistics system of rural e-commerce is not perfect 

In the development of e-commerce, logistics plays a role in transporting agricultural 

products from the field to the consumer's table. Therefore, the development of 

logistics plays an important role in the development of rural e-commerce. For example, 

the firmness of the foundation directly determines the height of the building when 

building the roof. Efficient logistics not only improves consumers' shopping experience 

and satisfaction, but also promotes the effective and healthy development of rural e-

commerce. At present, in order to realize the optimal design of rural e-commerce, it 

needs efficient and perfect logistics supporting facilities. Therefore, in the new 

development process, the construction of agricultural products logistics system in 

Anhui Province is still imperfect, which needs the attention of the government and e-

commerce. 

(1) The logistics technology of agricultural products is backward. The main 

transportation products of rural e-commerce are agricultural products, and most 

agricultural products have their special attributes, such as fruits, seafood and meat 

products, which pose new challenges to the speed of transportation logistics and 

preservation technology, which requires the efficient and scientific distribution of 

agricultural products in the transportation process and the improvement of 

preservation technology. However, at present, the development of product logistics 

technology is relatively backward, and there is a lack of cold chain logistics technology 

of professional fresh-keeping technology. The backward logistics technology has 

seriously hindered the development of fresh market. The improvement of logistics 

technology requires technical talents, capital investment and perfect relevant facilities, 

which requires high capital injection. However, agricultural products are basically 

operated by e-commerce, and farmers only earn meager profits. They are not able to 

bear the high cost of improving e-commerce logistics. For the third-party logistics 

enterprises, the capital they need to invest is not directly proportional to the benefits, 

and the third-party logistics is unwilling to bear this cost. The current logistics 

technology will always cause varying degrees of loss of agricultural products in the 

transportation process. 

(2) The logistics scale is small and the service level is low. The development of rural 
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logistics enterprises in Anhui Province is restricted by the knowledge level of leaders 

and various external factors, resulting in the small scale of rural logistics enterprises 

in Anhui Province, and the transportation logistics mode is mainly based on one-way 

transportation. The production of agricultural products is mostly operated by 

households, and the residence of farmers is relatively scattered, so the logistics scale 

can not be realized . Moreover, most rural logistics practitioners are mainly nearby 

farmers, lack of service awareness, resulting in low logistics service level and loss in 

the transportation of some special goods [7]. 

4.3 Shortage of professionals in rural e-commerce 

If we want to develop rural e-commerce, the popularity of the Internet, relevant 

government policies and funds will provide it with the most basic development 

hardware, and talent reserve is its soft power. The development of e-commerce needs 

high-end talents with agricultural product marketing knowledge and network 

technology. Since 2017, Anhui Province has increased the full coverage of e-commerce 

in rural areas, promoted the development of rural e-commerce, and the talent gap 

has become more prominent. At present, the personnel engaged in agricultural 

production and related sales in Anhui Province are mainly farmers. Their general 

knowledge level is not high and their ability to find new knowledge is not strong. Many 

agricultural enterprises and cooperatives have some e-commerce experience, but due 

to the lack of service awareness and corresponding network marketing technology, it 

is difficult for them to solve professional problems. The shortage of rural e-commerce 

professionals directly hinders the development of e-commerce to a higher and more 

distant place. 

(1) The training of e-commerce talents is unreasonable. There is a large shortage of 

e-commerce talents in rural areas. Cities in Anhui Province have also actively organized 

training classes to train relevant e-commerce practitioners in e-commerce knowledge, 

but the final results are not good. First, the differences in the ability of trainees to 

accept and understand knowledge have not been fully taken into account because of 

the cultural level and knowledge acceptance of the trained members The 

understanding ability is different, and the effect is not outstanding in the face of 

undifferentiated e-commerce knowledge training; Second, the training content is 

mainly theoretical and the training time is short. Most e-commerce practitioners belong 

to passive learning and have low learning initiative, so the learning effect is greatly 

reduced. Third, the professional knowledge of e-commerce is difficult to understand. 

The explanation of the most basic knowledge of e-commerce only plays a preliminary 

role in the practical application of e-commerce. 

(2) The introduction of e-commerce talents is difficult and easy to drain. Due to the 

late start of the development of rural e-commerce in China and the imperfect rural 
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infrastructure, the working conditions in rural areas are not attractive to college 

graduates and relevant talents of relevant majors compared with those in cities. When 

foreign talents in rural areas and even poor areas are unwilling to come, and the 

treatment gap between rural and urban areas is small, talents will choose Staying in 

the city for development makes it difficult to introduce talents. In terms of various 

rural conditions and the development of rural e-commerce, talent introduction is a big 

problem. Coupled with the serious brain drain of local talents, the problem of rural e-

commerce talent reserve has not been well solved. 

 

5. Ways to Optimize Develop Rural E-commerce 

5.1 Create a good e-commerce environment and strengthen infrastructure 

construction 

(1) Create a good e-commerce development environment. A healthy e-commerce 

environment and perfect infrastructure have laid the foundation for the prosperity of 

rural e-commerce. Rural e-commerce needs the government to issue corresponding 

policy support, promulgate corresponding e-commerce credit mechanism norms, 

product quality supervision and other laws and regulations, so as to continuously 

improve the effective development of rural e-commerce Relevant government 

departments carry out online publicity activities of rural e-commerce to strengthen 

farmers' understanding of e-commerce and obtain their recognition of e-commerce 

development, so as to create a healthy rural e-commerce development environment. 

Offline training activities can also be carried out to provide theoretical training and 

practical operation training for villagers, improve the theoretical basic knowledge and 

practical operation ability of e-commerce practitioners, and add new vitality to the 

development of rural e-commerce. The government should actively guide the typical 

figures and leading enterprises in the development of e-commerce to play a leading 

role, drive farmers to participate in rural e-commerce, and promote the sound and 

rapid development of rural e-commerce in Anhui Province. 

(2) Increase investment and strengthen infrastructure construction. Infrastructure 

construction is an important guarantee for the development of rural e-commerce. 

Therefore, the government should strengthen the injection of funds and pay attention 

to the planning of network infrastructure. In recent years, Anhui Province has 

continuously promoted rural Internet coverage and implemented Anhui broadband 

policy. It is necessary to improve rural Internet coverage and expand network 

coverage And lay a certain foundation for the development of e-commerce. In the 

next step, the government will continue to strengthen the construction of 

infrastructure to ensure that some remote areas in rural areas can also achieve full 

network coverage. At the same time, to comprehensively improve the service quality 
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of rural e-commerce websites, the government can help rural areas purchase some 

basic electronic equipment with better quality to facilitate the completion of online 

transactions. This requires the government to continue to increase relevant 

investment, pay attention to financial support and investment, and ensure the smooth 

development of rural e-commerce. 

5.2 Promoting standardization and branding of agricultural products 

Competitive agricultural product brands play an important role in the sustainable and 

healthy development of rural e-commerce. Any product with excellent sales has the 

characteristics of good product quality and high popularity. In order to further develop 

rural e-commerce in Anhui Province, we must vigorously promote the standardization 

of agricultural products and strengthen the brand construction of agricultural products. 

(2) Improve the standardization system of agricultural products. The key to the 

connection between the production and sales of agricultural products depends on 

standardization. Standardization includes source production, production, processing 

and circulation. The standardization of source production is the most long-term choice, 

that is, to establish and improve the standardization of agricultural products. It can be 

suggested that Anhui provincial government pay close attention to all aspects with the 

goal of green, healthy and pollution-free agricultural products Section, gradually speed 

up the standardization process, speed up the pace of establishing high-quality 

agricultural product standards, and speed up the construction of agricultural product 

traceability system; Strengthen the training of relevant knowledge for agricultural 

producers to promote production consciously in accordance with relevant standards; 

Strengthen agricultural production cooperation among farmers, strive to unify product 

production, quality, packaging and other links, establish and improve the 

standardization system of agricultural products, and lay a good foundation for brand 

construction. Competitive agricultural product brands play an important role in the 

sustainable and healthy development of rural e-commerce. Any commodity with good 

sales volume has the characteristics of good product quality and high popularity. Anhui 

rural e-commerce is developing further, so we should vigorously promote the 

standardization of agricultural products. 

(2) Strengthen brand building of agricultural products. Brand building of agricultural 

products can promote the high-quality development of rural e-commerce, so we 

should pay more attention to strengthening the brand building of rural e-commerce in 

Anhui Province. There are many high-quality agricultural products in Anhui Province, 

but there are only a few brands with high popularity in the country. Brand building 

requires joint efforts of many parties. First, it is suggested that the provincial 

government The competent department is responsible for the planning and integration 

of characteristic agricultural product brands in the province, and strengthen the 
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cultivation of regional public brands of agricultural products such as Huangshan 

Maofeng; The second is to increase support for new agricultural business entities such 

as family planting and professional cooperatives, expand the planting scope of 

agricultural products, uniformly manage all processes of agricultural product 

production, and finally realize large-scale operation and obtain economies of scale. 

The development of good rural e-commerce brand is inseparable from professional 

production process, standardized control and large-scale operation. Third, give full 

play to the leading role of agricultural leading enterprises, enhance brand and market 

awareness, make agricultural products more in line with the law of network 

commodities, improve the added value of agricultural products, and improve the 

competitiveness of agricultural products through brand effect. Fourth, we can rely on 

the Trade Fair held in Anhui province or platforms such as good online goods 

competition to increase the publicity of excellent rural e-commerce enterprises and 

brands in Anhui Province. 

5.3 Improve rural e-commerce logistics system 

(1) Improve the construction of logistics infrastructure. Backward infrastructure is an 

unfavorable condition for the development of rural e-commerce in Anhui Province. 

First, the government should vigorously promote the construction of rural network 

coverage, and encourage telecom enterprises to offer some preferential packages to 

rural areas, reduce charges for rural areas, and vigorously improve rural network 

coverage. Second, the government should increase the construction of rural e-

commerce Support for business logistics, provide sufficient funds, accelerate the 

improvement of road conditions in poor rural areas and remote areas, accelerate the 

construction of e-commerce logistics terminal outlets, and improve the traffic 

environment in rural areas. Third, in terms of improving distribution services in remote 

areas, rural e-commerce service stations can be established in rural areas, and 

services can be provided by local rural residents, because local residents know the 

specific residence of each family, which not only reduces the distribution cost, but also 

improves the efficiency of express distribution in villages and towns. Fourth, vigorously 

introduce modern information technology, establish a rural e-commerce logistics 

platform, build a bridge between supply and demand, promote the timely exchange 

of information and promote the modernization of rural e-commerce logistics. 

(2) Improve the rural e-commerce logistics system. Establish a sound logistics system 

and strengthen the innovation of rural e-commerce logistics. First, it is necessary to 

establish a storage center to promote the consolidation of resources and land transfer; 

second, take the logistics service stations in villages and towns as the classification 

center, and farmers directly send agricultural products from the fields to the storage 

center to generate orders, The distribution of agricultural products directly from the 
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service station is not only conducive to the unified management of agricultural 

products, but also saves the logistics distribution time and improves the efficiency; 

Finally, rural e-commerce provides unified after-sales service for villagers, and 

rationalizes the distribution of human and material resources by strengthening the 

centralized distribution in the field. At the same time, accelerate the construction of 

cooperation between farmers and brand express companies, spread the express 

service industry deeper to villages and towns, and establish a perfect rural e-

commerce logistics system. 

5.4 Strengthening the training of rural e-commerce talents 

The healthy and sustainable development of rural e-commerce needs professional e-

commerce talents to provide guidance and motivation. In order to promote the long-

term development of e-commerce business, it must be managed in many ways in 

order to establish a professional e-commerce talent group. 

(1) Strengthen the introduction and cultivation of e-commerce talents. First, the 

relevant government departments have introduced measures to attract e-commerce 

talents to actively join the rural e-commerce development team, do a good job in the 

introduction of talents, improve the salary and welfare system, reasonably manage 

the salary level of rural e-commerce talents, improve the talent promotion channel, 

stimulate the enthusiasm of staff and retain talents. Second, the government will 

strengthen cooperation with colleges and universities, set up targeted e-commerce 

courses according to the development needs of rural e-commerce, promote the 

connection between students' learning content and the actual situation, and cultivate 

professional rural e-commerce talents. 

(2) Establish e-commerce talent training mechanism. Pay attention to the training of 

e-commerce talents and improve the development speed of e-commerce. First, we 

need to establish an e-commerce platform, which classifies and integrates all kinds of 

information in the e-commerce industry into an e-commerce data database that 

summarizes all kinds of e-commerce information, and then promote the knowledge 

related to e-commerce Farmers carry out in stages. With the data, he can solve the 

problem of farmers' difficulties in obtaining relevant information. At the same time, he 

also opens the channel for e-commerce practitioners to actively obtain knowledge 

online, and promotes farmers to actively learn knowledge. Second, introduce 

professional e-commerce talents, conduct systematic e-commerce knowledge training 

for e-commerce participants, and improve local talent training. Third, carry out e-

commerce talent training and talent employment, and improve the training efficiency 

and practical effect. Finally, we can hold rural e-commerce skills competition and 

improve the skills of employees to stimulate the work enthusiasm of e-commerce 

employees. 
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